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1) As a leading business university, we want to contribute  
  to solving the challenges of globally responsible action  
  and sustainable development in business and society.
2) We therefore include pertinent demands in all our  ac tivities,  
  in particular education, student engagement, research,  
  post-experience education, public outreach, infrastructure,  
  and operations.
3) Through our education, we educate entrepreneurial  
  personalities whose actions are informed by social re- 
  sponsibility and sustainability.

4) Through our research, we contribute to solving current  
  and future problems of globally responsible action and  
  sustainable development in business and society.
5) We reach out to organizations in business and society to  
	 	 jointly	 explore	 and	 engage	 in	 effective	 approaches	 to	  
  meeting the challenges of globally responsible action and  
  sustainable development.

Policy Statement on Global Responsibility and Sustainability
Based on its Vision 2025, the University of St. Gallen has defined the following Policy Statement on Responsibility and 
Sustainability:
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Principles for Responsible 
Management Education (PRME)

Principle 1 | Purpose
We will develop the capabilities of students to be future generators of sustainable 
value for business and society at large and to work for an inclusive and sustainable 
global economy. 

Principle 2 | Values
We will incorporate into our academic activities and curricula the values of global 
social responsibility as portrayed in international initiatives such as the United  
Nations Global Compact. 

Principle 3 | Method
We will create educational frameworks, materials, processes, and environments 
that	enable	effective	learning	experiences	for	responsible	leadership.	

Principle 4 | Research
We will engage in conceptual and empirical research that advances our understan-
ding about the role, dynamics, and impact of corporations in the creation of sus-
tainable social, environmental and economic value. 

Principle 5 | Partnership
We will interact with managers of business corporations to extend our knowledge 
of their challenges in meeting social and environmental responsibilities and to ex-
plore	jointly	effective	approaches	to	meeting	these	challenges.	

Principle 6 | Dialogue
We will facilitate and support dialogue and debate among educators, students, busi-
ness, government, consumers, media, civil society organizations and other interested 
groups and stakeholders on critical issues related to global social responsibility and 
sustainability. 

The activities and achievements presented in this report will be visibly linked 
throughout this report to the PRME principles by means of the colored numbers 
shown above. 

P1
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A Word from our President

Responsibility and sustainabi-
lity (R&S) are broadly ancho-
red across all activities at our 
university, and they are deeply 
ingrained in our culture. This 
was recently strength ened by 
adding the UN Sustainable 
 Development Goals (SDGs) as 
new areas of impact for our  
university (see pages 5 and 
55–57).

Student engagement has always been a strong pillar of the 
educational system at the University of St. Gallen. In recent 
years,	student	associations	in	the	R&S	field	have	been	very	
popular and active. Among the more than 100 student 
associa	tions	at	our	university,	there	are	10	in	the	R&S	field.	
Like all student associations, they have their strengths and 
growth areas. They foster voluntary engagement, they help 
develop practical management and leadership competences, 
and they contribute to addressing sustainability issues. 
	Nevertheless,	there	is	also	a	high	level	of	fluctuating	member
ship, which leads to a loss of expertise, and they are not as 
professional	and	effective	as	 they	could	be.	To	 improve	on	
these	deficiencies,	an	HSG	project	submission	was	selected	
by the national U Change program to establish a central sup-
port	 platform	 for	 student	 associations	 in	 the	 R&S	 field.	 A	
full-time project leader has started to set up this support 
platform in early 2018 to strengthen the development of skills 
and personalities through coaching services (student associa-
tions as practical learning labs), to support the development 
of	effective	contributions	to	R&S	challenges,	especially	in	the	
regional context, and to ensure the continuity of student as-
sociations and student engagement through structural and 
procedural measures. If successful, this model can be used 
for other student associations as well. 

Earlier	 this	 year,	 the	HSG	Alumni	 Association	 decided	 to	
start	a	new	Alumni	chapter	on	R&S,	for	the	first	time	linking	
HSG	alumni	and	HSG	student	associations	that	are	active	in	
the	R&S	field.	This	is	quite	special,	because	the	project	was	
created and developed in a co-creation process in a master’s 
course.	One	of	the	three	winners	of	the	newly	created	HSG	
Impact Award was a project on developing a prototype for 
an	 electrified	 recycling	 material	 collection	 vehicle,	 jointly	
	developed	by	Martin	Meier	 in	his	HSG	EMBA	thesis,	Prof.	
Moritz Loock, assistant professor of Energy and Sustaina-
bility	Management	as	his	supervisor,	as	well	as	Angela	Hon-
egger, president of Student Impact, a student consultancy in 
the	sustainability	field.	

The CEMS Model UNFCCC (United Nations Framework 
Convention	on	Climate	Change)	is	a	unique	course	that	was	
originally	 started	by	Prof.	Rolf	Wüstenhagen	 from	HSG	 to	
bring the UN climate negotiations to the classroom. The pro-
gram, which has been running for 10 years, has attracted 150 
students in 2018 from nine leading European business 
schools. This decentralized semester course expands and 
deepens	students’	knowledge	in	the	fields	of	climate	science,	
renewable energy technology, politics, and economics. It 
culmi nates in a centralized two-day simulation of UN 
climate  negotiations, with the students taking on the roles of 
government, industry, and civil society to develop concrete 
solutions for global climate change challenges. Students who 
chose the train over the plane to travel to this part of the 
course	were	financially	supported	by	the	Mercator	Foundation.  
The 10th edition of this CEMS Model UNFCCC course was 
accompanied by a social media campaign and initiated a call 
for action against climate change, jointly launched by the 
CEMS	Student	and	Alumni	Boards.

Times	Higher	 Education	 is	 announcing	 a	 new	 ranking	 for	
2019, assessing business schools’ impact on the UN SDGs, 
and	 the	Financial	Times	has	 for	 the	first	 time	 integrated	a	
new	CSR	 rank	 into	 their	 2018	Global	 EMBA	 ranking.	Our	
university	 strongly	 supports	 such	 initiatives.	 HSG	 is	 also	
 involved in a new business school rating (not ranking) initi-
ative – the Positive Impact Rating – which aims to measure 
how business schools contribute to solving societal issues, by 
educating current and future leaders, providing relevant re-
search results, participating in the public debate, and by 
being a role model institution. As an addition to existing 
 rankings, it aims to measure the perception of relevant stake-
holders. A group of international thought leaders developed 
the rating initiative and it has been endorsed by the WWF 
(representing the environmental dimension), Oxfam (repre-
senting the social dimension), and the UN Global Compact 
(representing the economic dimension). In addition, there is 
a close cooperation with oikos, Net Impact, and AIESEC as 
relevant	 international	 student	 organizations.	A	 first	 rating	
prototype has been tested in practice in 2018 and is being 
revised. The public launch is planned for 2019. 

We	 confirm	 our	 commitment	 to	 integrating	 responsibility	
and sustainability across our university and renew our 
commit ment to PRME by submitting our fourth report on  
on progress, which is also our third University of St. Gallen 
(HSG)	Report	on	responsibility	and	sustainability.	

Thomas Bieger, President University of St. Gallen
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Areas of Impact and Actions for Responsibility 
& Sustainability at HSG

Our 2018 Report on Responsibility and Sustainability (R&S) 
demonstrates the multiple and broad engagements of the 
University	of	St.	Gallen	(HSG)	in	this	complex	and	dynamic	
field.	With	 the	 advent	 of	 the	UN	Sustainable	Development	
Goals (SDGs) and the broad endorsement by the international 
community,	 sustainable	 development	 has	 effectively	 been	
provided with a new global agenda for 2030. PRME has taken 
on	the	SDGs	as	a	new	orientation,	and	HSG	has	decided	to	
use them as its new areas of impact.
 
This raises a few questions: 
 What is the relation of the SDGs with the traditional areas of 
	 action	 at	 HSG	 that	 we	 have	 been	 using	 to	 organize	 and	 
 manage our activities in the R&S space? 
	How	do	we	define	 the	 relevant	 SDGs	 that	HSG	wants	 to	 
 address? 
	How	do	we	define	the	goals	and	actions	to	be	taken	for	each	 
of these SDGs?

As the infographic above shows, we added the SDGs as external  
points of reference to our internal areas of  action, which have 
been	defined	as	research,	teaching,	executive		education,	student		
engagement, campus activities and operations, and public 
 engagement. While the areas of action represent an inside-out 
logic looking for improvements in what we are doing, the SDGs 
represent	an	outsidein	logic,	effectively	providing	areas	of	im-
pact	that	help	us	define	relevant	external	problems	to	which	we	
want	to	contribute	and	that	help	us	define		and	assess	our	con-
tributions in the R&S space.
 

To	define	the	SDGs	that	HSG	wants	to	address	and	the	rele-
vant goals and actions, we chose a pragmatic approach in the 
spirit	and	tradition	of	HSG.	A	small	expert	group	first	made	a	
suggestion which was discussed and decided on in a conclave  
of the president’s board. Guiding principles in this decision 
included impact areas where we thought we could and 
should contribute, as well as impact areas where we thought 
we could realistically make a contribution. 

We ended up with seven SDGs and six areas of impact: Qua-
lity	Education	(SDG	4),	Gender	Equality	(SDG	5),	Responsible	
Consumption	 &	 Production	 (SDG	 12),	Affordable	 &	 Clean	
Energy, merged with Climate Action (SDGs 7 and 13), Peace, 
Justice & Strong Institutions (SDG 16), and Partnership for 
the Goals (SDG 17). For each of these SDGs, we provided the 
formal	definitions	and	the	key	themes	addressed,	and	collect
ed	the	major	existing	HSG	projects	and	achievements	before	
we suggested new goals and actions. After extensive discus-
sions, the president’s board decided on the goals and actions 
for each of the six areas of impact. These are presented in de-
tail in Chapter 7 of this report.

Prof. Thomas Dyllick, University Delegate for Responsibility 
& Sustainability
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Letter from an Alumna

There is no doubt that our 
 people and planet are going 
through fundamental ecologi-
cal, economical, and societal 
changes. Many of the challen-
ges that lie ahead, be it demo-
graphic change, climate change 
or digitalization, are complex, 
interconnected, and have a pro-

found impact on how we live and conduct business. Many of 
the economic and societal systems we built need a massive 
and forced sustainability upgrade. The sustainable develop-
ment goals (SDGs) are a good indicator of where these 
 upgrades are needed most. Implementing them will take time 
and	require	many	stakeholders	to	collaborate.	No	one	can	do	
it alone, and it is essential that we train and retrain the leaders 
and contributors of today and tomorrow to be ready for that 
job.

Sustainability is also more than a job – it is a mindset. It’s a 
strategy. Almost everything can be done with sustainability 
in mind: striving to work in a way that allows us to use our 
opportunities without diminishing those of future genera-
tions. Safeguarding this world as long as it is lent to us. Tak-
ing	a	 longterm	and	resourceefficient	view,	making	sure	 to	
integrate environmental, social, governance (ESG), and busi-
ness factors when making decisions and staying authentic to 
the motivations that drove us to adopt this mindset. This is 
fundamentally important to understand.  

To	futurefit	and	sustainabilityproof	our	world,	we	need	gen
eralists as well as specialists. We need system architects and 
detail	implementers,	flexible	learners	and	bigpicture	vision
aries	who	are	equipped	to	deal	with	sustainability	challenges	
in	 all	 fields	 of	 expertise:	 management,	 economics,	 finance,	
politics, law, science, and technology. Most importantly, we 
need professionals with a sustainability mindset who can 
connect the dots. 

Universities play a key role in providing both the research to 
equip	 decisionmakers	 with	 sound	 theories	 and	 practical	
proof cases, as well as training graduates with the appropri-
ate	mindset	and	necessary	skills.	We	can	no	longer	afford	to	
view sustainability as an add-on. It needs to become embed-
ded in  business schools’ core curricula.

When	 I	 started	my	 Bachelor	 studies	 at	 the	 University	 of			 
St. Gallen more than 10 years ago, I was positively surprised 
to be taught a stakeholder-oriented, multi-dimensional ma-
nagement approach that hinted at triple bottom lines and 
 included lessons in business ethics. Environmental and de-
velop ment economics were taught, oikos existed, and the 
Centre for Leadership and Values in Society was just being 
established.	But	 still,	many	of	us	were	more	determined	 to	
follow career paths in investment banking and consulting 
than becoming social entrepreneurs or sustainability intrapre-
neurs that convert large corporates into a force for doing 
good. The ones that did harbor those interests could not 
	always	 find	 matching	 classes.	 There	 was	 also	 room	 for	
improve ment on the operational side. 

I	went	on	to	study	international	affairs	at	HSG	and	zoomed	in	
on the topic of sustainability as a professional focus. Today I 
head up the implementation of responsible investment prac-
tices	at	a	large,	global	asset	owner.	Having	become	a	sustain
ability professional drawing from a sound educational toolbox 
of interdisciplinarity and project management, I can observe 
daily who has adopted a sustainability mindset to their pro-
fession and who has not. There is still a considerable gap to be 
filled.	It	is	slowly	growing	smaller	as	corporates	discover	sus-
tainability as a core value driver, but there is more to be done. 
I am heartened to see the wealth of initiatives that have taken 
root	at	HSG	since	I	graduated,	and	how	hard	the	university	is	
working	on	walking	the	talk	of	operational	ecoefficiency.	It	is	
clear	 that	 HSG	 has	 taken	 steps	 in	 the	 right	 direction,	 as	
 demonstrated in this updated version of the Report on Res-
ponsibility and Sustainability. I am looking forward to the 
day when a sustainability mindset and fully stacked ESG 
toolbox	come	as	naturally	to	all	HSG	graduates	as	the	famous	
St. Gallen Management Model does.

Johanna Köb, Head of Responsible Investment at Zurich  
Insurance
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HSG at a Glance
HSG in a nutshell

History 1898: Established as a commercial academy.   
  1968: HSG	becomes	the	first	institute	for	tertiary	education	in	Switzerland	to	
		 	 open	a	School	for	Continuing	Education	(HSG).			
  1995: Renamed	as	University	of	St.	Gallen	(HSG).	  
  2005: The	Executive	School	of	Management,	Technology,	and	Law	(ESHSG)	
   is established.   
  2011: The designation is updated to University of St. Gallen – School of 
   Management, Economics, Law, Social Sciences and International 
		 	 Affairs	(HSG).	

Majors	 Business	Administration	|	Economics	|	Law	|	Law	and	Economics	|
		 International	Affairs

Institutes / Centers	 41	+	HSG	hub	in	Singapore	+	HSG	hub	in	Sao	Paulo	

Partner universities More than 207 partnerships (2018)  

International networks	 CEMS	PIM	APSIA	GSBN	GRLI	PRME	UNICON	

Accreditations	 EQUIS	(since	2001)	|	AACSB	(since	2003)	|AAQ	(since	2004)		

Total university staff 3,100 (2018)

HSG students

Students 2014: 8,019 students
come from more than 80 countries 2015: 8,232 students
  2016: 8,337 students 
  2017: 7,925 students 
  2018: 8,119 students 

 Percentage of women 2014: 33 % 
  2015: 34 % 
  2016: 34 %
  2017: 35 %
  2018: 36 %
HSG alumni	 28,000|	180	clubs	on	five	continents

HSG Rankings*

Financial Times ranking 2018 2017  2016 2015 2014
Masters in Management 1st (SIM) 1st (SIM) 1st (SIM) 1st (SIM) 1st (SIM)

  9th (CEMS) 9th (CEMS) NA** 4th (CEMS) 5th (CEMS)
Masters in Finance 6th 10th 7th 9th  6th 
Overall European business 
school ranking 4th 4th 5th 4th 6th 

Handelsblatt ranking 
Research in economics NA** 9th NA** 11th NA**
Research in business administration NA** 1st NA** NA** NA**

*Note:	All	rankings	refer	to	HSG’s	rankings	within	Europe		**	Not	available
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History of Responsibility & Sustainability at HSG
1969  	Appointment	of	a	Chair	for	Environmental	Economics	(HansChristoph	Binswanger)	

1972  Establishment of the Student Committee for Environmental Economics (SCO) 
   First SCO conference on environmental economics (organised yearly by students) 

1983  	Establishment	of	the	Research	Centre	for	Business	Ethics	

1987   Establishment of oikos St. Gallen (as the successor student organisation of the SCO) 
  	Appointment	of	a	Chair	for	Business	Ethics	–	first	one	in	the	Germanspeaking	world	

1989  	Research	Centre	becomes	the	Institute	for	Business	Ethics	

1990   Establishment of the oikos Foundation  

1992   Appointment of a Chair for Sustainability Management (Thomas Dyllick) 
   Establishment of the Institute for Ecology and the Environment 

1995  Appointment of a new Chair for Environmental Economics (Ernst Mohr) 

1998   Establishment of oikos International 

2005   Establishment of the Centre for Leadership and Values in Society 

2009   Establishment of the Centre for Disability Management 
   Appointment of a Chair for Management of Renewable Energies (Rolf Wüstenhagen) 

2010 	Cofounding	of	 the	World	Business	 School	Council	 for	 Sustainable	Business	 and	 launch	of	 the	 50+20	 
   initiative together with the Globally Responsible Leadership Initiative (GRLI) and UN PRME 
   Join the UN Principles for Responsible Management Education (PRME) 

2011  	New	appointment	for	the	Chair	for	Business	Ethics	(Thomas	Beschorner)	
  	Appointment	of	a	second	Chair	for	Business	Ethics	(Florian	Wettstein)	
   Appointment of the university’s delegate for responsibility and sustainability (Thomas Dyllick) 
   Start Executive Diploma in Renewable Energy Management (yearly; now a certificate program) 
  	Start	Executive	Diploma	in	Sustainable	Business	(yearly)	

2012   Publication of CO2-footprint study by oikos 
   Presentation of the 50+20 video and the “Management Education for the World” agenda at the UN Rio+20 
   Conference on Sustainable Development in Rio de Janeiro
   Publication of first PRME report on progress 

2013  	Establishment	of	CO2	management	by	HSG	administration	in	response	to	CO2	footprint	study	 	
  	Foundation	of	the	student	association	Social	Business	Club	 	
  	Launch	of	the	official	HSG	Responsibility	and	Sustainability	website	 	
  	Launch of the lifestyle menu (CO2 reduced) at the university cafeteria (initiated by oikos) 
 2014  	Establishment of the Centre for Energy Innovation, Governance, and Investment (EGI)
  	Installation of first photovoltaic panels on the roof of the new teaching pavilion 
   Foundation of Student Impact (sustainability consulting by students) as an oikos spin-off

2015   CO2 management is broadened to include infrastructures, mobility, IT, and water  
  	Sustainable	University	Day	at	HSG	(including	all	Swiss	universities)	
   Foundation of Taskforce Migration to assist the city and the canton with the ongoing flow of refugees
   Foundation of the student association IGNITE that strives to inspire purpose-driven business 

2016  	Blue	University	certification	for	responsible	use	of	water	and	support	for	water	as	a	human	
   right and a public good

2018 	Establishment of ECOnnect, the support platform for student associations in R&S
  	Integration of SDGs into the management of R&S
  	Foundation	of	a	HSG	Alumni	Sustainability	Club
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Guiding Principles R&S

Research 
In line with HSG’s Policy Statement on Responsibility & Sustainability, our research is aimed at contributing to 
meeting the challenges of globally responsible leadership and sustainable development in business, economy, and 
society.  
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As a leading business university, we set global standards for 
research and teaching by promoting integrative thought, re-
sponsible action, and an entrepreneurial spirit of innovation 
in business and society. All academics are provided with at-
tractive	research	conditions,	and	their	frequent	and	intensive	
exchanges with business practice and society ensure highly 
relevant	insights	and	impacts.	HSG’s	institutes	specialize	in	
economics, law, humanities, and social sciences, enjoy a high 
degree of autonomy, and a have strong practical orientation. 
Responsibility and sustainability (R&S) are addressed in the 
diverse subject areas presented in this section.

Core institutes and centers in the R&S field
Five institutes and centers have the development of respon-
sible and sustainable business practices as their core mission: 
	the	Institute	for	Business	Ethics	(founded	in	1989)	
 the Institute for Economy and the Environment (founded in  
 1992)
 the Centre for Leadership and Values in Society (founded in  
 2005) 
 the Centre for Disability and Integration (founded in 2009)
 the Competence Centre for Diversity and Inclusion 
 (founded in 2015)

Their mission and recent activities are described in their res-
pective research areas. 

Main areas of R&S research
These core institutes and centers mainly cover issues in the 
realm	of	R&S,	but	often	also	address	other	HSG	institutes	and	
centers.	 Consequently,	 research	 and	 sustainability	 are	
addressed	from	different	angles	and	signal	the	significance	of	
R&S	topics	in	HSG	research.	This	section	highlights	the	pri-
mary subject areas: 

1.	Business	Sustainability	
2. Management of Renewable Energies 
3.	Corporate	Social	Responsibility	and	Human	Rights	
4. Logistics and Supply Chain Management 
5. Diversity Management 
6. Social Entrepreneurship 
7. International Engagement

1. Business Sustainability 
HSG’s	 commitment	 to	 developing	 future	 decisionmakers	
who acknowledge the importance of their responsibility to-
wards	society	and	the	environment	is	reflected	in	its	business	
sustainability research activities. 

Institute for Economy and the Environment: 
Chair for Sustainability Management    
Thomas Dyllick has held the Chair for Sustainability Manage-
ment since 1992, and has served as the university’s Delegate 
for Responsibility and Sustainability since 2011. The main 
areas of research and engagement cover the development of 
the	concept	of	True	Business	Sustainability,	the	development	
of the Gap Frame, and a number of international engage-
ments	in	the	fields	of	responsible	research	and	a	new	business	
school rating initiative. 

True Business Sustainability
If we examine how the business sustainability concept is in-
terpreted in theory and practice, the concept is currently 
strongly aligned with economic advantages for business, but 
less with solutions for the sustainability challenges we face 
globally and regionally. To overcome this disconnection, we 
developed	a	typology	that	focuses	on	effective	business	con-
tributions to sustainable development. The typology ranges 
from	 Business	 Sustainability	 1.0	 (refined	 shareholder	 value	
management)	 to	 Business	 Sustainability	 2.0	 (managing	 for	
the	 triple	bottom	line)	and	Business	Sustainability	3.0	 (True	
Business	 Sustainability	 or	BST	3.0).	 BST	3.0	 requires	 a	 shift	
from “inside-out thinking” to “outside-in thinking”, where 
the organization starts with society and its problems and then 
asks itself which opportunities arise when it contributes to 
solving	societal	challenges.	BST	3.0	also	requires	a	shift	from	
a focus on reducing negative impacts to making a positive 
contribution.	The	consequences	of	this	fundamental	shift	are	
developed	and	presented	in	scientific	publications,	in	public	
media,	a	dedicated	webpage	as	well	as	in	a	celebrated	HSG	
video. They inspire the Executive Diploma in Sustainable 
Business	 as	well	 as	 a	 great	 number	 of	 theses	 and	 disserta-
tions.	In	a	first	phase,	the	typology	was	developed	and	broadly	 
disseminated.	In	a	second	phase,	the	typology	is	fleshed	out	
through a number of PhD dissertations with regard to pro-
duct development, strategy-making and business models for 
True	Business	Sustainability.		
HSG Video Series Little Green Bags on “What is true business sus-
tainability?” | True Business Sustainability
  
The Gap Frame 
The global nature and focus of the 17 Sustainable Develop-
ment Goals (SDGs), that the global community accepted in 
2015	make	it	quite	challenging	to	serve	as	a	relevant	source	
for guiding action and measuring progress on a national 
 level. The Gap Frame is a newly developed tool that translates 
the SDGs into a national priority issue for 150+ countries, 
highlighting where the most urgent actions are for a country, 
and where the national key players – governments, business 

https://www.youtube.com/watch?v=AEFqUh4PMmI
https://www.truebusinesssustainability.org/
https://www.alexandria.unisg.ch/persons/Thomas_Dyllick
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and NGOs – can have the most relevant positive impact. It 
was co-developed by Thomas Dyllick together with and un-
der	 the	 leadership	of	Katrin	Muff	from	the	Business	School	
Lausanne.	 The	Gap	 Frame	 has	 been	 published	 as	 scientific	
publications and in the public media, and has also been made 
available in the form of videos, mini-lectures and reports on 
the dedicated webpage, where all calculations as well as un-
derlying data are publicly available.
The Gap Frame

2nd International Conference on New Business 
Models, Graz, Austria, June 20 and 21, 2017
Fiona	 Stappmann	 and	 Tabea	 Bereuther	 presented	 their	
conference paper at the 2nd International Conference on 
New	Business	Models.	Together	with	about	200	researchers, 
they discussed topics around sustainable business models 
and	strategies	in	different	conference	settings	(workshops,	
presentations, and panel discussions). The two young re-
searchers	won	the	“Annual	Best	Paper	Cloverleaf	Award”	
for their research about translating the Sustainable Develop-
ment Goals into societal value contributions of business.

Institute for Economy and the Environment: Chair for Sustaina-
bility Management  | Publications

2. Management of Renewable Energies
Climate change, energy dependence and volatile resource 
prices create new challenges that various research projects at 
different	HSG	institutes	address.	

Centre for Energy Innovation, Governance and 
Investment (EGI-HSG)    
EGIHSG	is	an	interdisciplinary	collaboration	of	four	Univer-
sity of St. Gallen institutes on socio-economic energy research. 
This	center	provides	the	scientific	basis	for	decisionmaking	
processes in business and politics. The University of St. Gallen 
and its partners from academia, industry, and public admin-
istration aim to make a valuable contribution to the im-
plementation	 of	 the	 Swiss	 Energy	 Strategy	 2050.	 EGIHSG	
participates in a national research initiative called the Swiss 
Centres of Competence in Energy Research (SCCER), funded by 
the Federal Government through Innosuisse. The center at 
the University of St. Gallen was established in close coopera-
tion with the City of St. Gallen and the municipal utility  
(St. Gallen Stadtwerke). 

The four institutes involved in EGI-HSG: 
 Institute for Economy and the Environment: 
 Rolf Wüstenhagen (head) 

 Institute of Public Finance, Fiscal Law and Law & 
 Economics: Peter Hettich (co-head) 
 Institute of Political Science: James Davis 
 Institute of Technology Management: Oliver Gassmann 
Centre for Energy Innovation, Governance and Investment  
Publications 

Institute for Economy and the Environment: 
Chair for Management of Renewable Energies  

   
The Good Energies Chair for Management of Renewable 
Energies is led by Rolf Wüstenhagen. It is an excellent example  
of	how	the	University	of	St.	Gallen’s	scientific	research	con
tributes to solving problems with high societal relevance. 
Since its inception in 2009, the chair has developed into a 
competence	center	for	research	and	teaching	in	the	fields	of	
rene	wable	energies	and	energy	efficiency,	focusing	on	inno-
vative business models, investment, and entrepreneurship. 
The chair investigates how the interaction of private invest-
ments,	consumer	behavior,	and	effective	energy	policies	can	
facilitate the shift towards renewable energies. 

The chair’s research focuses on four core areas:
 Innovative business models for distributed energy 
 Energy policy risk and investment decision-making 
 Consumer behavior and electric mobility
 Social acceptance of renewable energy projects 
Chair for Management of Renewable Energies 
Publications of Rolf Wüstenhagen 
Publications of Moritz Loock  
Publications of Stefanie Hille 
Overview of current and former PhD dissertations supervised by 
the Chair for Management of Renewable Energies 

8th Consumer Barometer of Renewable Energy 
The	Consumer	Barometer	of	Renewable	Energy	is	publis-
hed	in	May	every	year	in	cooperation	with	Raiffeisen,	one	
of Switzerland’s largest retail banks, and EnergieSchweiz, 
the	Swiss	Federal	Office	of	Energy’s	information	and	awar
eness	 program	 on	 energy	 efficiency	 and	 renewables.	 Its	
results are presented at the St. Gallen Forum for Man age-
ment of	 Renewable	 Energies.	 The	 Consumer	 Barometer	
provides insights into what the Swiss people think about 
renewables, energy in buildings, and electric mobil ity. 
 Published annually since 2011 and based on a representative  
sample	of	more	than	1,000	respondents,	the	study	reflects	
the changing sentiment of the  population over the years. It 
helps to identify new market trends and lays the basis for 
developing	financing	solutions	for	renewables.	
Consumer Barometer

http://gapframe.org/
https://www.sccer-crest.ch/
https://www.sccer-crest.ch/
https://www.alexandria.unisg.ch/persons/931
https://www.alexandria.unisg.ch/persons/319
https://www.alexandria.unisg.ch/persons/1290
https://www.alexandria.unisg.ch/persons/250
https://egi.unisg.ch/
https://www.alexandria.unisg.ch/id/project/231254
https://iwoe.unisg.ch/en/lehrstuhlmanagementee
https://www.alexandria.unisg.ch/persons/931
https://www.alexandria.unisg.ch/persons/2357
https://www.alexandria.unisg.ch/persons/5217
https://iwoe.unisg.ch/en/lehrstuhlmanagementee/publikationen/doktorarbeiten
https://iwoe.unisg.ch/en/lehrstuhlmanagementee/publikationen/kundenbarometer
https://iwoe.unisg.ch/en/lehrstuhlnachhaltigkeitsmanagement
https://iwoe.unisg.ch/en/lehrstuhlnachhaltigkeitsmanagement
https://www.alexandria.unisg.ch/persons/926


12 Responsibility & Sustainability @ HSG

Applying nudging techniques to promote fuel- 
efficient car purchases 
The mobility sector is one of the main contributors to CO2 
emissions	 in	 Switzerland.	 Shifting	 to	 fuelefficient	 and	
low-carbon vehicles is a promising strategy to contribute 
to Swiss energy and climate goals. With an increasing 
amount on market and support mechanisms in place, the 
industry and the public sector have already embraced this 
shift.  Nevertheless, consumer adoption of these vehicles is 
still lacking, as proven by the market penetration of less 
than 2%. It is therefore crucial to understand how the 
	adoption	of	 fuelefficient	 cars	 in	general	and	 lowcarbon	
vehicles in particular can be increased, both through policy  
measures (e.g. the state and municipalities) and by industry  
(e.g. auto mobile manufacturers and energy providers). 
Aside from the more traditional support mechanisms such 
as	financial	incentives	and	regulations,	nudging	approaches 
have recently attracted particular attention. As low-invasive 
interventions to stimulate consumers’ preferences  without 
limiting choice options (i.e. defaults, feedbacks, and infor-
mation provision), they represent a promising alternative 
to promote  low-carbon mobility in Switzerland.  While the 
effectiveness	 of	 nudges	 has	 been	 proven	 in	 various		 do-
mains, systematic examination of their potential in the 
transport sector remains limited. As a result, by combining 
theoretical knowledge and insights from practice, the re-
search	 project	 aims	 to	 develop	 effective	 nudges	 (new	 as	
well as improved versions of existing ones) to successfully 
motivate consumers to shift their preference towards low-
carbon vehicles. The project will therefore have both scien-
tific	and	practical	implications,	with	suggestions	to	indus-
try and policy-makers about how to promote purchases of 
fuelefficient	and	lowcarbon	vehicles	more	effectively.

The	project,	financed	by	the	Swiss	Federal	Office	of	Energy	
(SFOE),	 is	being	delivered	by	 IWÖHSG	 in	collaboration	
with the University of Geneva. Launched in October 2017, 
it is expected to be concluded in March 2021.

Research project by Jana Plananska

Decentralization dynamics of energy systems: 
From prosumer preferences to system-level 
perspectives
The energy system has started to shift from central infra-
structure towards decentralization. One technology that 
has made a particular contribution to the dynamics of 
 decentralization in the energy system is solar photovoltaics 
(PV), which allows home owners to become prosumers, 
meaning that they will be producers and consumers of 
electricity at the same time. Compared to other countries, 
the	diffusion	of	solar	PV	in	Switzerland	is	at	a	relatively	
early stage, but the most recent growth rates in new PV 
installations per capita are among the highest in Europe. 
With continued progress on the technology learning curve, 
self-consumption of locally produced solar power is 
increa singly becoming economically attractive for home 
owners. At the same time, dynamic growth of PV selfcon-
sumption	puts	pressure	on	the	profit	margins	of	incumbent	
electric	utilities	that	previously	benefited	from	a	predictable		
cash	flow	 that	 they	 could	use	 to	 refinance	 the	 electricity	
grid. Some authors warn of a “utility death  spiral” which 
could lead incumbents into bankruptcy with continued ex-
pansion of renewables, therefore it is not surprising that 
policy recommendations for dealing with PV self-con-
sumption	differ	widely.	It	is	this	topical	academic	and	pol
icy debate that forms the starting point for Merla Kubli’s 
dissertation.	She	provides	much	needed	scientific	evidence	
to	support	the	vivid	debate	about	how	solar	PV	diffusion	
will unfold in the coming years, what the drivers of this 
development are, and what industry and policy-makers 
can do to allow for successful business models while also 
achieving the goals of the Swiss Energy Strategy 2050.

Ph.D. dissertation by Merla Kubli
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Institute of Technology Management    
At the Institute of Technology Management, work related to 
sustainability is concentrated in two energy labs:
 The Bits to Energy Lab is a joint initiative of three chairs at  
	 HSG’s	Institute	of	Technology	Management	(Elgar	Fleisch),	 
 at the Federal Institute for Technology (Friedemann Mattern)  
	 and	 at	 the	University	 of	 Bamberg	 (Thorsten	 Staake).	 The	 
	 Bits	to	Energy	Lab	develops	solutions	that	motivate	people	 
	 to	use	resources	more	efficiently,	and	to	foster	energy	and	 
 water conservation. In 2016 to 2018, the team in Switzerland,  
 led by Verena Tiefenbeck, focused on real-time behavioral  
	 interventions	in	the	field	to	reduce	energy	and	water	con 
 sumption, on the economic analysis of photovoltaic-battery  
 systems, and on technology acceptance in the consumer  
 context. In 2016, a highlight for the team was the publication  
	 of	an	article	on	realtime	feedback	as	an	effective	means	to	 
 overcome salience bias in the journal Management Science.   
 The article was featured as a research highlight in the journal  
 Nature Energy and will be included as a case study in the  
	 sixth	edition	of	the	book	Social	marketing:	Behavior	change	 
	 for	social	good	by	Philip	Kotler	and	Nancy	Lee.	Based	on	 
 the results of a follow-up study, about 20,000 smart shower  
 meters were deployed in Singaporean households. 
 The Energy Innovation Lab, headed by Maximilian Palmié,  
 conducts research and engages in practice collaborations  
	 (e.g.	working	groups	and	bilateral	projects)	that	help	firms	 
 manage the emerging challenges in the energy sector. Its  ac- 
 tivities focus on the management of Smart City initiatives  
	 and	 new	 technologies,	 joint	 value	 creation	 efforts	 with	 
 multiple  stakeholders, and business model innovation. The  
 Energy Innovation Lab is part of the Centre for Energy  
	 Innovation,	 Governance,	 and	 Investment	 (EGIHSG),	 the	 
 Swiss Competence Center for Energy Research (SCCER)  
	 CREST,	 and	 is	 also	 a	 consortium	 partner	 in	 the	 Horizon	 
 2020 project “Smart and inclusive solutions for a better life  
 in urban districts – smarter together”, which is funded by  
 the European Commission. The lab’s work on smart cities  
 resulted in a forthcoming book on this topic, which is directed  
 towards all stakeholders that are involved in smart city  
 transformations such as politicians, public administrations,  
 corporate decision-makers, and interested citizens. 
Institute of Technology Management | Publications 

3. Corporate Social Responsibility and Human 
Rights
Corporate social responsibility is a research topic of interest 
to	various	stakeholders	and	affects	a	broad	spectrum	of	our	
society.	HSG	addresses	it	from	different	angles.

Institute for Business Ethics     
The	 Institute	 for	Business	Ethics	examines	business	and	eco
nomic systems, and analyzes morality, justice and responsibility  
issues from various perspectives. The goal is to connect nor-
mative reasoning and practical application, ideal and real 
communicative action as well as theories with everyday busi-
ness practice. The institute’s three directors – Thomas 
	Beschorner,	Florian	Wettstein	and	since	2017	Martin	Kolmar	
–	are	engaged	in	the	fields	of	corporate	social	responsibility	
and ethics & economics. 
Institute for Business Ethics | Publications 

“Prof. Dr. Thomas Beschorner and 
Prof. Dr. Rolf Wüstenhagen are among 
the most influential faculty thinkers on 
issues of responsible business in social 
media.”

Center for Business, Organizations and Society 
at the University of Bath

Thomas Beschorner is the founder and editor-in-chief of the 
Journal	for	Business,	Economics	&	Ethics,	CSR	News	and	CSR 
Magazin.	He	founded	the	Transatlantic	Doctoral	Academy on 
Business,	 Economics	&	Ethics	 (TADA)	 and	 the	Consulting
Academy	for	Business	Ethics.	He	 is	also	 the	 initiator	of	 the	
video	series	Little	Green	Bags,	which	captures	research	topics, 
especially	in	the	fields	of	sustainability	and	corporate	respon-
sibility,	 in	 a	 nutshell.	 Beschorner	 recently	 completed	 a	 re-
search	 project	 on	 industryspecific	 corporate	 responsibility	
which	has	resulted	in	a	special	issue	of	the	Journal	of	Business	
Ethics. More current topics are football and responsibility (in 
collaboration with UEFA) and the digital live (especially on 
robot	ethics).	He	also	frequently	publishes	articles	on	ethics	
and responsibility in leading Swiss and German newspapers.
Little Green Bags | Football and Responsibility

Martin Kolmar	is	a	professor	of	economics.	He	has	published	
in	several	fields,	such	as	new	systems	competition	(national	
welfare states and law enforcement in globalized economies 
with migration and capital mobility), institutional economics, 
law	&	economics,	and	the	economic	theory	of	conflict,	and	is	
the author of textbooks on the theory of economic policy and 
microeconomics.	 He	 is	 currently	 working	 on	 a	 longterm	
 research project with the aim to bring together evidence from 
fields	like	psychology,	narratology,	neuroscience,	and	evolu
tionary biology in order to better understand human percep-

http://www.bitstoenergy.ch/
https://item.unisg.ch/en/divisions/innovationmanagement
https://item.unisg.ch/en
https://www.alexandria.unisg.ch/view/pub_institute/ITEM/
https://iwe.unisg.ch/
https://www.alexandria.unisg.ch/view/pub_institute/IWE/
https://www.alexandria.unisg.ch/persons/4318
https://www.unisg.ch/de/wissen/animierte-forschung/little-green-bags-videos
https://iwe.unisg.ch/de/weiterbildung/football-and-social-responsibility
https://www.alexandria.unisg.ch/persons/1590
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tion, behavior, and wellbeing. The purpose is to develop an 
alternative theory of normative economics that is based on 
philosophical principles from “western” ethics and meta-
ethics	as	well	as	“eastern”	philosophies	like	Buddhism,	Dao-
ism,	 and	 Hinduism.	 The	 empirically	 supported	 normative	
anthropology at the core of this theory allows the seamless 
integration of concepts like nature, environment, sustainabil-
ity,	and	human	flourishing.	It	opens	up	new	perspectives	on	
economic transformations that seem crucial in coping with 
climate change and the loss of biodiversity.

Florian Wettstein is a professor of business ethics and has pub-
lished widely on issues at the intersection of corporate re-
sponsibility	 and	 human	 rights.	 He	 is	 coeditorinchief	 of	
Cambridge	University	 Press’s	 Business	 and	Human	Rights	
Journal	(BHRJ),	launched	in	2015.	He	is	the	vicepresident	of	
the	International	Society	of	Business,	Economics,	and	Ethics	
(ISBEE)	and	the	founder	of	 the	Young	Researchers	Summit,	
an	annual	workshop	–	cohosted	by	the	NYU	Stern	Centre	for	

Business	and	Human	Rights	–	 that	brings	 together	 interna
tional interdisciplinary PhD students and early post-docs in 
the	field	of	business	and	human	rights.	In	2017,	he	cofounded	
the	Global	Business	and	Human	Rights	Scholars	Association	
(BR2R).	He	was	part	of	a	recent	collaborative	research	project	
on the Swiss commodity sector with the goal of identifying 
approaches and measures to increase global sustainability 
and development. This project was commissioned by the 
Swiss Academies of Arts and Sciences and analyzed the hu-
man rights impact of commodity production and the role and 
responsibilities of Switzerland, the host country of many global 
commodity	firms.	
Business and Human Rights Journal 
Fact sheet: Making the Commodity Sector Work for Developing 
Countries 

Interview with Florian Wettstein

Why did you decide to focus on business and human 
rights in your research?
As a student, I was already drawn to Peter Ulrich’s Business 
Ethics courses. The focus on human rights emerged when I star ted 
my PhD. It seemed a highly relevant issue, which was shockingly 
underexplored at the time, so I wanted to know why that was 
the case.

How can we ensure that businesses respect human 
rights?
The UN’s guiding principles for business and human rights state 
that we must apply a smart mix of voluntary and mandatory 
measures. There is no contradiction between the two – in fact, 
research demonstrates that they are often mutually reinforcing. 
Currently there is a clear lack concerning binding rules, but I am 
convinced that it will only be a few years until mandatory human 
rights due diligence laws, as proposed for example by the Swiss 
Responsible Business Initiative (Konzernverantwortungsinitiative), 
will be standard across Europe and large parts of the world. 

 

Why did you decide to join the steering committee of 
the Responsible Business Initiative?
My 15 years of research in the business and human rights fields 
led me to believe that binding rules on corporate human rights 
responsibility are urgently needed if real progress is to be made 
in protecting affected people and communities from corporate 
abuse. The Responsible Business Initiative aims to do just that – it 
wants to mandate human rights due diligence for all Swiss com-
panies and provides a possibility for victims of human rights vio-
lations to sue companies if they negligently violate their human 
rights. For this reason, the decision to join the steering commit-
tee of the initiative was a natural step for me – a no-brainer, if 
you will.

Why is the initiative important in Switzerland?
Even if Switzerland is small in terms of size, the country is econom-
ically important. It is one of the most important commodity 
 trading hubs in the world – a sector that is notoriously tied to 
human rights violations and environmental pollution in the Global 
South. Furthermore, there is a clear international trend toward 
such mandatory rules. Switzerland has the chance to shape and 
be a leader in this development, rather than having to adjust un-
der pressure later on. We should not miss this opportunity.

Responsible Business Initiative

https://www.alexandria.unisg.ch/persons/838
https://www.cambridge.org/core/journals/business-and-human-rights-journal
https://iwe.unisg.ch/
https://corporatejustice.ch/
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Center for Leadership and Values in Society
    

The Center for Leadership and Values in Society (CLVS), 
headed by Timo Meynhardt, who is also a professor at the 
HHL	Leipzig	Graduate	School	of	Business,	focuses	on	public	
value management and leadership. With its public value 
 approach, the CLVS provides a theoretical framework that 
addresses	important	questions	about	the	contributions	of	or-
ganizations	towards	the	common	good	in	the	scientific	com-
munity as well as in management practice. The CLVS engages 
in the analysis of the public value of private, public and not-
for	profit	organizations	and	aims	to	trigger	a	discourse	about	
the common good. 

One	of	the	CLVS’s	most	influential	projects	is	the	Public	Value	
Atlas Switzerland (GemeinwohlAtlas), an online platform that 
presents data from a large-scale online survey of the public 
value of Switzerland’s biggest and most important organiza-
tions. The study was conducted in Switzerland in 2014, 2015 
and 2017, and has been continuously advanced and deve l-
oped over the years. The number of evaluated organizations 
has increased over the last four years, and the number of re-
spondents that evaluated each organization went up from  
230 to 770. The study has been extended from the German- 
speaking part of Switzerland to the French- and Italian-speak-
ing parts and the results have been made available on the 
online platform in English and French. In the last survey in 
2017,	 the	 public	 value	 of	 106	firms	 and	 organizations	 have	
been evaluated by more than 14,500 participants in Switzer-
land. The next Public Value Atlas study Switzerland will be 
conducted in 2019. The study was replicated in Germany for 
the	first	time	in	2015	(Public	Value	Atlas	for	Germany).	

In	cooperation	with	colleagues	from	the	HHL	Leipzig	Gradu-
ate School of Management, Meynhardt introduced a new 
Leipzig	Leadership	Model	in	2016	that	has	been	deeply	influ-
enced by the public value approach of the CLVS. 

The CLVS has strengthened its social media presence on Face-
book under the new umbrella brand Public Value Research. 
Followers receive the latest updates regarding the Public Va-
lue Atlas studies, and information about events, publications 
and news connected to public value is shared. The new Face-
book page has had a lot of positive interaction and the num-
ber	of	followers	has	grown	almost	40%	in	the	first	weeks	after	
the relaunch in 2017.  
Center for Leadership and Values in Society |Publications 
Public Value Atlas Switzerland/Germany 

4. Logistics and Supply Chain Management
R&S play a growing role in logistics and supply chain man-
agement. The Institute of Supply Chain Management has a 
variety	of	research	and	teaching	activities	in	this	field.
 
Institute of Supply Chain Management  
The Institute of Supply Chain Management conducts research 
in	the	fields	of	sustainable	supply	chain	management,	logis-
tics and transport as well as supporting projects that incor-
porate sustainability topics. 
 Eco-Performance Award: Every year, the Institute of Supply  
 Chain Management, in cooperation with partners, awards  
 the Eco-Performance Award to companies in the transport  
	 sector.	 The	 winning	 companies	 demonstrate	 highquality	 
 business performance coupled with proven commitment to  
 the environment and society.  
 Swiss Logistics Market Survey: The Institute of Supply  
 Chain Management, together with partners, has published  
 the Swiss Logistics Market Survey annually since 2006. The  
 study provides comprehensive market data and trend  
	 analyses.	It	covers	a	wide	field	of	topics,	ranging	from	CO2  
 emissions in freight transport to the role of sustainability in  
 logistics and supply chain management.  
 Sub-supplier Management in Procurement: This publicly  
 funded project investigates the challenges that organizations  
 face when establishing practices to manage sub-suppliers in  
 order to implement sustainability across the supply chain. 
Institute of Supply Chain Management | Publications  

5. Diversity Management
The University of St. Gallen is committed to teaching and re-
search activities that promote diversity and inclusion. It aims 
to develop future business leaders who respect gender issues, 
human	 diversity	 and	 disability	 through	 different	 research	
projects and courses.

Center for Disability and Integration (CDI-HSG) 
    

The	CDIHSG	is	an	interdisciplinary	research	center	that	con-
tributes to the inclusion of people with disabilities through 
innovative research, teaching, and practice projects. The center 
has three research groups: management, economics, and ap-
plied disability research. 

The management group conducts projects that focus on em-
ployees’ long-term health, work ability, and organizational 
inclusion. For instance, in a 3-year cooperation project with a 
Swiss social insurance company, it examined factors that 
	influence	the	 job	retention	of	employees	with	psychological	

http://www.cse.unisg.ch
http://www.cse.unisg.ch/index.php?TPL=10185
https://www.gemeinwohl.ch/en/
https://iscm.unisg.ch/
https://www.alexandria.unisg.ch/view/pub_institute/LOG/
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disorders, which is a growing group in Switzerland and be-
yond.	The	study	follows	a	quasiexperimental	and	longitudinal 
design	based	on	survey	data	from	different	sources.	Its	main	
objective is developing recommendations for the design of 
early intervention measures that supervisors, employers, and 
insurers	can	offer.	Another	project	investigated	the	quality	of	
life of employees in Germany. In cooperation with a leading 
health	insurance	company	(Barmer)	and	a	publishing	house	
(Axel Springer), it conducted a study with more than 8,000 
participants. The analyses show that almost 50% agree that 
their life corresponds to their ideal.

In 2017, the economics team’s research focused on the inclusion  
of children with special needs in regular schools. The new 
SNF project, “Schooling children with special needs: Long-
term	effects	of	early	therapy	and	peer	composition	in	schools”	
(Beatrix	Eugster,	Simone	Balestra,	Helge	Liebert),	investigates	
which	 therapy	 measures	 effectively	 improve	 the	 achieve-
ments of special needs children and to what extent the inclu-
sion	of	special	needs	children	in	mainstream	education	affects	
the achievements of their classroom peers. The aim is to sup-
port	 children	 with	 special	 needs	 in	 the	 most	 costeffective	
way and to give advice on the optimal classroom composition 
to limit potential negative spillovers between children with 
and without special needs. 

Governmental policies contribute vitally to promoting the in-
clusion of people with disabilities in society. The resulting 
political measures support companies in making use of diver-
sity and ability management concepts and instruments to im-
prove their climate of inclusion. Therefore, the applied disabil-
ity	research	group	at	CDIHSG	has	increased	its	participation	
in political committees, while continuing its managerial and 
entrepreneurial commitments. In line with the motto of the 
UN Convention on the Rights of Persons with Disabilities 

(UN CRPD) – nothing about us without us – it matters to the 
group that political programs are enhanced by expert and 
personal knowledge. This is even more important since 
Switzer land has committed itself to the UN CRPD in 2014. 
Consequently,	 the	applied	disability	research	group	became	
an expert member in committees such as the Sounding board 
for the national conference on the labor market integration of 
people	with	disabilities	(EDIBSV)	or	the	Echo	group	for	the	
report	on	effectiveness	of	St.	Gallen’s	disability	policy.	Taken	
together,	 the	 applied	disability	 research	group	 at	CDIHSG	
works towards developing a climate for inclusion at compa-
nies and strives to have a future-oriented and sustainable im-
pact on the political landscape.
Centre for Disability and Integration / Publications

Competence Centre for Diversity and Inclusion 
(CCDI)     
The Competence Centre for Diversity and Inclusion (CCDI) is 
affiliated	to	the	Research	Institute	for	International	Manage-
ment	 (FIMHSG)	 and	 conducts	 cuttingedge	 research	 on	
 diversity in teams. It gives companies guidance on how to 
promote and manage diversity and inclusion, adjust products 
and services without stereotyping, and ensure diverse, trans-
parent and fair supply chains. This means eliminating discrim-
ination in the workplace and fostering a sustainable culture of 
inclusion in which people can perform exceptionally and 
 develop their potential without having to combat biases 
based on gender, age, or background. 

A major focus of the CCDI’s work is conducting surveys and 
in-depth data analysis on behalf of organizations to determine  
if there are unconscious biases due to gender, age, or work-
load	percentage	in	a	company’s	HR	processes.	A	further	area	
of	expertise	is	the	St.	Gallen	Diversity	Benchmarking,	which	
enables participating companies to monitor their progress 

https://cdi.unisg.ch/
https://cdi.unisg.ch/en/cdihsg/publikationen
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compared to industry peers using diversity- and inclusion-
specific	key	performance	indicators.	The	CCDI	also	conducts	
salary analyses to help companies identify whether there is 
unintentional wage discrimination at an organization based 
on gender, employment percentage, or other factors. Uncon-
scious bias training, coaching and support for developing 
 diversity and inclusion strategies and impact measures are 
also part of the CCDI’s work. Its mission is to help companies 
create	a	culture	in	which	a	variety	of	talent	can	flourish	and	to	
actively promote a leadership culture of inclusion. 

In	2017,	the	CCDI	published	the	first	annual	Advance	Gender	
Intelligence Report on behalf of the association Advance 
Women	in	Swiss	Business.	This	year,	50	Swissbased	compa-
nies	are	participating	 in	 the	St.	Gallen	Diversity	Benchmar-
king and the Advance Gender Intelligence Report. This has 
allowed	 the	CCDI	 to	produce	 sectorspecific	benchmarking	
for the Swiss banking and insurance industry. For universities 
of	applied	science,	a	specific	benchmark	has	been	developed	
together with the higher education body swissuniversities, 
and a public sector benchmark is planned for 2019. 
A	new	research	field	for	the	CCDI	is	equality	in	sports.	Se	v
eral masters theses and cooperation with the International 
Olympic Committee (IOC) are underway.

The St. Gallen Diversity Benchmarking – 
a sustain able way towards a diverse and in-
clusive culture
The Competence Centre for Diversity and Inclusion (CCDI) 
at the University of St. Gallen has conducted diversity and 
inclusion benchmarking for more than 10 years. The 
benchmarking analyzes key performance indicators with 
regard to diversity criteria (gender, age, nationality, etc.) 
by	 considering	 the	 entire	HR	 process,	 from	 applications	
and new hires to promotions and resignations or other 
exits. With the benchmarking, companies can compare 
themselves to peers and identify strengths and areas for 
improvement.	The	sectorspecific	benchmarking	increases	
transparency within industries, thereby supporting the 
whole sector in becoming more inclusive. To compare divi-
sions within companies, in-house benchmarking can be 
conducted.	This	allows	the	identification	of	strengths	and	
areas for improvement for each division, enabling compa-
nies	 to	 define	 goals	 and	 measures	 according	 to	 each	
division’s	 unique	 circumstances.	 With	 some	 additional	
data, the benchmarking can be paired with a salary analysis 
to identify potential gender-based salary discrimination.

Competence Centre for Diversity and Inclusion | Publications

Institute for Work and Employment Research 
(FAA-HSG)    
The Institute for Work and Employment Research (FAA-
HSG)	is	codirected	by	Prof.	Dr.	Antoinette	Weibel,	who	spe-
cializes in human resource management, and Prof. Dr. Isabelle  
Wildhaber, who works in private and business law, with a 
special focus on employment law. As the idea of truly inter-
disciplinary	 research	 to	 the	 benefit	 of	 business	 practice	 is	
deeply	 rooted	 in	 the	 foundations	 of	 FAAHSG,	 both	 chairs	
jointly	acquired	a	SNFNFP75	(Swiss	National	Science	Foun-
dation) research project on the use and implementation of 
new technologies at the workplace. Juxtaposing insights from 
human resources, employment law and business ethics (Insti-
tute	for	Business	Ethics	is	also	a	project	partner),	the	overall	
aim is to explore ways in which these new workplace technol-
ogies impact soft factors of business excellence, such as em-
ployee trust in the employer, work engagement or motivation 
at the workplace. 

To date, the institute has developed an empirically grounded 
decision-making framework for managers on how technolo-
gies alter established modes of human resource management. 
Using this framework, managers will be  able to assess the 
technological maturity level of their company. Eventually, the 
research	findings	will	help	to	set	guidelines	for	the	responsible		
management of new technologies at the workplace in a man-
ner in which trust-promoting mechanisms will be reinforced 
and trust-damaging ones will be mitigated. Case studies will 
help the institute to better grasp the (business) context in 
which employees interact with new technologies to gain a 
more	refined	understanding	of	managerial	competencies	and	
resources needed to really make new technologies work well 
for the company. 
FAA-HSG 

6. Social Entrepreneurship

Swiss Research Institute of Small Business and 
Entrepreneurship   
The	Swiss	Research	Institute	of	Small	Business	and	Entrepre-
neurship focuses on research, teaching, and outreach in three 
main areas: small and medium-sized enterprises (SMEs), 
 family businesses, and entrepreneurship. The majority of all 
companies – in Switzerland and worldwide – are SMEs and 
are led by owner-managers. It is therefore crucial that entre-
preneurs and business owners assume their responsibility. 
Several researchers of the institute work on increasing their 
understanding of entrepreneurs‘ and companies‘ engage-
ment in responsible and sustainable thinking and acting.

http://ccdi-unisg.ch/de/
http://ccdi-unisg.ch/news/publications/
http://www.faa.unisg.ch/de/
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For	example,	Josh	WeiJun	Hsueh,	postdoctoral	researcher	at	
the	institute‘s	Center	for	Family	Business,	analyzed	whether	
the well-being of employees and external stakeholders is 
better  promoted in startup and family business contexts than 
in	other	organizations.	He	is	also	interested	in	the	credibility	
of family businesses’ sustainability reporting and one of his 
publications has recently been accepted by the Journal of 
Business	Ethics.	

How	companies	communicate	their	sustainability	efforts	was	
also of interest to Melanie Richards, now a lecturer in man-
agement	at	the	University	of	Bristol,	and	Thomas	Zellweger,	
managing director of the institute. They co-authored a study 
on	how	companies	in	the	coffee,	tea,	and	chocolate	business	
morally legitimize themselves through external communica-
tion to stakeholders. The results are published in the Journal 
of Management Studies.

Besides	 research	 targeting	 audiences	 in	 the	 academic	 and	
business world, the institute wants to leave its mark on future 
generations of entrepreneurs and employees in Switzerland. 
The pilot project “Entrepreneurial thinking and acting at 
 vocational schools in Switzerland – economic, social and ethical 
dimensions” was launched to systematically introduce entre-
preneurship education in vocational schools in four cantons. 
The objective is to promote personal initiative by providing 
students at vocational schools the opportunity to develop 
their own entrepreneurial idea. The project simultaneously 
aims to increase students’ awareness and knowledge about 
the responsibility of entrepreneurs for the environment, 
 employees and various other stakeholders. The project was 
co-initiated by Susan Müller, assistant professor at the insti-
tute, and is carried out by a consortium of researchers, vo-
cational school experts, and professional organizations. It is 
	financed	by	the	State	Secretariat	for	Education,	Research	and	
Innovation.
KMU-HSG | Publications

Institute of Sociology  
Dr. Tanja Schneider’s research interest in the area of sustain-
ability focuses on food production and consumption and the 
resulting societal impacts. In a recently completed research 
project, she explored how digital media technologies are 
transforming food activism and consumers‘ engagement 
with food, eating, and food systems. The results led to the 
publication of a co-edited book entitles Digital food activism 
(Routledge,	2018).	Bringing	together	critical	food	studies,	eco-
nomic anthropology, digital sociology, and science and tech-
nology	studies,	Digital	food	activism	offers	innovative	multi

disciplinary analyses of food activist practices on social 
media,	mobile	apps,	and	hybrid	online	and	offline	alternative	
spaces. With chapters that focus on diverse digital platforms, 
food-related issues, and geographic locales, the book reveals 
how platforms, programmers, and consumers are becoming 
key mediators of the mandate of food corporations and 
	official	governing	actors.	Digital	food	activism	suggests	that	
emerging forms of activism in the digital era hold the poten-
tial to reshape the ethics, aesthetics, and patterns of food con-
sumption. In an ongoing research project, Schneider explores 
contemporary visions for sustainable food futures with a 
	specific	focus	on	entrepreneurial	solutions	proposed	by	agri-
cultural	 and	 food	 startups.	 Her	 analysis	 reveals	 how	 food	
startups	contribute	to	the	entrepreneurial	redefinition	of	what	
constitutes sustainable food. Understanding these entrepre-
neurial visions, the techno-economic assumptions that under-
pin	them	and	their	effects	is	vital,	as	they	have	the	potential	to	
significantly	shape	the	framing	of	collective	ideas	of	how	to	
achieve food security and sustainable food futures.
Institute of Sociology 

Research Institute for Organizational Psychology 
(OPSY-HSG)     
OPSYHSG’s	 core	 themes	 around	 creativity	 and	 entrepre-
neurship, as well as the gender and diversity research stream, 
connect psychological and social theory with sustainability 
management	topics.	These	themes	are	elaborated	in	different	
projects	with	a	focus	on	responsible	and	reflexive,	critical	and	
ethical dimensions: 
	Excellence	and/or	equal	opportunities	in	universities	(Julia	 
 Nentwich) 
 Leaky matters: Organizing water infrastructure in Nairobi  
 (thesis by Tim Lehmann, 2017)
 Performing colonialism: Tracing neocolonial power struggles  
 in marginal entrepreneurial practice (dissertation by 
 Dominik Mösching, 2018)
	Social	 entrepreneurship:	 An	 affirmative	 critique	 (edited	 
 book by Pascal Dey and Chris Steyaert)
 Indicators as traitorous associates: a translation-theoretical  
	 perspective	 on	 university	 gender	 equality	 reforms	 (book	 
	 chapter	by	Julia	Nentwich	and	Ursula	Offenberger)
Research Institute for Organizational Psychology (OPSY-HSG)
Publications

7. International Engagements in Research 
Research engagements are rarely regionally restricted. Never-
theless, certain engagements in the responsibility and sustain-
ability	field	have	a	specific	international	focus.	These	are:	

https://kmu.unisg.ch/en
https://kmu.unisg.ch/en/forschung-und-publikationen/publikationen---template-hsg
https://www.alexandria.unisg.ch/persons/6249
https://www.unisg.ch/en/universitaet/schools/humanities-and-social-sciences/ueber-shss-fachbereiche-personen/soziologie
https://opsy.unisg.ch/
https://www.alexandria.unisg.ch/view/pub_institute/OPSY/
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Community for Responsible Research in 
Business and Management    
The relevance of research in business schools has been under 
attack for more than two decades. The Community for Res-
ponsible	 Research	 in	 Business	 and	Management	 (CRRBM)	
addresses two core issues in the current research ecosystem: 
(1) research results do not produce credible knowledge, be-
cause	of	nonreproducible	results	and	questionable	research	
practices	like	confirmation	bias,	and	(2)	they	produce	know-
ledge which is not useful for practice and the world, because 
it is removed from practices or challenges in business and so-
ciety, but also because publication numbers and citations 
count as primary measures of success, instead of the impact 
of	the	research.	The	CRRBM	defines	responsible	research	as	
scientific	work	that	produces	credible	and	reliable	knowledge	
with either direct or indirect usefulness in addressing prob-
lems that are important in business as well as society. It intro-
duces seven principles to guide research, with four focusing 
primarily on the usefulness of knowledge and three on the 
credibility of knowledge. It ends with a call for actions to 
transform business and management research toward achiev-
ing humanity’s highest aspirations for a better world.

The	CRRBM	was	launched	in	2015	by	16	senior	scholars	and	
eight deans from 23 universities in 10 countries. Anne S. Tsui, 
the 67th president of the Academy of Management and an 
honorary doctor of the University of St. Gallen, leads the ini-
tiative.	It	is	supported	by	five	international	institutions	in	the	
management	 education	 field	 (AACSB,	 EFMD,	 Aspen	 BSP,	
UN PRME, and GRLI). It is also supported by 85 high-level 
co-signers and more than 800 endorsers. It has published a 
position paper, “A vision of responsible research in business 
and management”, launched a dedicated website, publishes 
books, journal contributions and blogs, and launched initia-
tives to improve research credibility and usefulness. A major 

CRRBM	activity	is	encouraging	special	issues	in	different	dis-
ciplines to further the publication of responsible research in 
highly rated journals. Thomas Dyllick, who is a founding 
member of the group, is the guest editor of a special issue of 
Academy of Management Discoveries on “Sustainable deve-
lopment for a better world: Contributions of leadership, ma-
nagement and organizations to the UN SDGs.”
Responsible Research in Business and Management

Transatlantic Doctoral Academy on Business, 
Economics & Ethics (TADA)   
TADA,	the	Transatlantic	Doctoral	Academy	on	Business,	Eco-
nomics & Ethics, is an inter-university, interdisciplinary and 
international	PhD	program	in	the	field	of	business,	econom
ics,	and	ethics	under	the	direction	of	Thomas	Beschorner	of	
the	Institute	for	Business	Ethics.	It	comprises	21	PhD	students	
from several disciplines and universities in Europe and the 
Americas	who	conduct	research	on	the	field	of	business	ethics	
for their dissertations.
Transatlantic Doctoral Academy on Business, Economics & Ethics 

Intercontinental Network for Business Ethics 
(IBEN)   
The	Institute	for	Business	Ethics	is	a	founding	member	of	an	
intercontinental network for business ethics. The network 
partners are dedicated to an intercultural perspective in the 
field	of	business	ethics,	especially	in	terms	of	East	and	West.	
Besides	 the	 University	 of	 St.	 Gallen,	 the	 network	 includes	
lead	ing	 institutes	 from	 the	 Questrom	 School	 of	 Business,	
	Boston	University	 (lead	 institution),	 the	 Indian	 Institute	 of	
Management	–	Ahmedabad,	the	Newcastle	University	Busi-
ness School, the Singapore Management University, the 
School of Management from China’s Fudan University, and 
the	Yonsei	School	of	Business	from	Yonsei	University	in	South	
Korea.

https://www.rrbm.network
https://iwe.unisg.ch/en/initiativen-und-veranstaltungen/tada/about-tada
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HSG Impact Award 2018
For	 the	 first	 time,	 the	 University	 of	 St.	Gallen	 honored	
parti cularly innovative and relevant research projects with 
the	HSG	Impact	Award	at	the	Dies	Academicus	2018.	The	
prize was awarded to Global Trade Alert, to the Open 
Source	 	Behavioral	 Intervention	 Platform	 MobileCoach,	
and to a project entitled Futuricum, the success story of 
 e-mobility. Martin Meier, Prof. Dr. Moritz Loock, assistant 
professor of energy and sustainability management, and 
Angela	Honegger, president of Student Impact, a student 
consultancy	 in	 the	 sustainability	 field,	 jointly	 developed	
Futuricum.	Meier	wrote	his	EMBA	thesis	about	a	concept	
to electrify garbagetrucks, as they are one of the greatest 
CO2 producers in  cities. Loock and Student Impact elabo-
rated on these theoretical ideas to put them into practice. 
Engineers	worked	on	 the	 electrification	of	 the	 trucks	 for	
many	months.	The	project	was	successful	and	electrified	
recycle material collection  vehicles have been underway in 
Switzerland to collect garbage for the last several months. 
Due	to	the	electrification	of	the	vehicles,	significant		savings	
in energy and CO2 emissions are expected. The project 
was	selected	as	a	flagship	project	for	the	energy	strategy	
2050	of	the	Federal	Office	for	Energy.

HSG Impact Award 
HSG Impact Award 2018: Futuricum (Video) 

Business School Rating Initiative – Positive 
Impact Rating
Business	 schools	 orient	 their	 innovations	 and	 decisions	
around what produces good ranking output, usually 
 aiming to improve their standing and reputation. Current 
business school rankings are not inspired by a societal pur-
pose and outcome, and do not measure their impact on 
society. This new business school rating initiative aims to 
measure how business schools contribute to solving societal 
issues by educating current and future leaders, providing 
relevant  research results, participating in the public debate, 
and by being a role model institution. As an addition to 
exiting rankings, it aims to measure the perception of 
 relevant stakeholders. The rating initiative is developed by 
a group of some 10 international thought leaders and is 
endorsed by the WWF (representing the environmental 
 dimension), Oxfam (representing the social dimension), 
and UN Global Compact (representing the economic 
 dimension). In addition, there is close cooperation with 
 oikos, Net Impact and AIESEC as relevant international 
student organizations.  Thomas Dyllick has been a founding 
member of this initiative, which is operated by the Swiss 
foundation	Mission	Possible.	A	first	rating	prototype	was	
tested at 10 business schools in early 2018. A revised second 
prototype is being tested in late 2018. The public launch is 
planned for 2019.

https://www.unisg.ch/en/wissen/newsroom/aktuell/rssnews/forschung-lehre/2018/hsg-impact-award-26mai2018
https://www.youtube.com/watch?v=uAn4rccJAG0
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Teaching
According to HSG’s guiding principles for responsibility and sustainability (R&S), our education is aimed at forming 
entrepreneurial-minded professionals whose actions are informed by social responsibility and sustainability for the 
benefi t of the economy and society.  Actions in this direction include designing new courses for compulsory and 
elective studies that incorporate these values as well as developing modern teaching methodologies that help 
students refl ect on crucial social and environmental topics. 
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Courses on corporate responsibility & sustainability 
Integrating R&S topics into all levels of teaching, especially the 
compulsory courses, is a challenge that HSG welcomes. Today, 
several courses in the Contextual Studies Program and many 
elective courses cover R&S topics. However, the challenge is to 
integrate R&S topics systematically and adequately into the de-
gree programs. This chapter provides an overview of the cur-
rent status of R&S integration into teaching at HSG. To help 
students choose from the large variety of courses and create a 

Selection of courses in the core electives/independent electives

Level Cat. Title Students

Assessment
2

Geschichte: «Alle sind gleich, aber manche sind gleicher»: 
Formen der Ungleichheit in der westlichen Welt seit der Antike

2017: 38 | 2018: 35

2
Philosophie: Einführung ins Philosophieren – Ethik und Politik 
in Zeiten des Klimawandels

2017: 35 | 2018: 34

Bachelor’s

2 Umweltökonomie: Selbststudium New course 2018: 30
3 Leadership in humanitarian crisis 2017: 30 | 2018: 28
1 Doing business in Latin America 2017: 29 | 2018: 29
3 Nachhaltigkeitsmanagement und - marketing 2017: 67 | 2018: 107

Master’s

3 Corporate social responsibility 2017: 48 | 2018: 29
3 Strategien für eine nachhaltige Entwicklung 2017: 26 | 2018: 22
3 Praxisprojekt Nachhaltigkeitsmanagement 2017: 19 | 2018: 16
2 Sustainable finance New course 2018: 18

Selection of courses in the contextual studies

Level Cat. Title Students

Bachelor’s

3 Unternehmensplanspiel: CSR und sustainability management New course 2018: 27

3
Digital business ethics: managing the ethical challenges of modern 
information technologies

New course 2018: 29

1
Krieg, Frieden und Geschlecht - Simulation einer Sitzung 
des UN-Sicherheitsrats

2017: 24 | 2018: 16

2 Soziales Engagement in Theorie und Praxis 2017: 14 | 2018: 14

Master’s

3 Climate and energy challenges in Europe 2017: 34 | 2018: 35
2 Economics and ethics 2017: 14 | 2018: 22
2 Impact investing: redefining the meaning of return 2017: 42 | 2018: 40

2 Karl Marx: Ethik, Ökonomie und Politik New course 2018: 26

clear overview of the available courses in the R&S field, the 
courses have been assigned to three categories:

1. Basic knowledge of responsibility and sustainability/
 responsibility and sustainability background
2. Specific responsibility and sustainability subject areas
3. Strategies for/approaches to problem mastering in the  
 area of responsibility and sustainability 
Responsibility & Sustainability at HSG

https://nachhaltigkeit.unisg.ch/en
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Number of courses in the R&S field
2017:	95	|	2018:	138

28% of HSG students attend R&S courses*

2017:	24%	|	2018:	28%

As	the	above	figures	show,	the	number	of	courses	offered	in	
the	R&S	field	increased	from	95	in	2017	to	138	in	2018,	while	
the	 total	 number	 of	 students	 at	 HSG	 also	 increased.	 As	 a	
conse	quence,	the	percentage	of	all	HSG	students	attending	a	
course	in	the	R&S	field	increased	from	24	%	to	28	%.	

Master’s programs incorporating R&S
The	 University	 of	 St.	Gallen	 offers	 13	 core	 programs	 on	 a	
master’s	level:	six	in	the	management	field,	two	in	economics,	
three	in	law,	one	in	international	affairs	and	one	interdisciplin
ary  program in management, organization studies, and cultural 
theory. Four of these programs integrate R&S substantially.

Master of Arts in Strategy and International 
Management (SIM)      
The Master of Arts in Strategy and International Management 
(SIM), which has been number one in the Financial Times 
global  masters in management ranking for the past eight 
	years,	 requires	 all	 students	 to	 complete	 the	 SIMagination	
challenge, a course aiming to develop leadership capacity in 
students	 through	 projects	 on	 sustainable	 effectiveness	 in	
various  developing countries. In a recent media release, the 
managing	director	of	SIMHSG,	Prof.	Dr.	Omid	Aschari,	said,	
“SIM is eager to rally around collaborators with a global 
mindset and to prepare them to not only tackle business 
success fully, but to face humanity’s challenges as part of their 
mission.” One of Aschari’s main research interests is global 
leadership	–	leadership	ethics	and	effectiveness.	
Master of Arts in Strategy and International Management (SIM) 

Master of Arts in Business Management (MUG) 
     

The	Master	of	Arts	in	Business	Management	(MUG)	is	based	
on the fundamental premise that ethical and sustainable 
business  conduct is fundamental for current and future 
 management. The importance of ethics and sustainability is 
reflected	 in	 the	MUG	program	 in	at	 least	 three	ways.	First,	
this importance becomes evident in Managing Entrepreneur-
ially, a mandatory course for all students that integrates R&S 
systematically. Second, there are electives on sustainable 
business models and corporate social responsibility that 

deepen	 specific	 aspects.	 Third,	 the	program	offers	 students	
specialization in sustainability management comprising three 
courses:	 Entrepreneurial	 Business	 Sustainability,	 Managing	
Sustainable Development on a Local Level and a one-year 
field	project	undertaken	in	cooperation	with	realworld	busi-
ness partners during which MUG students work on real R&S 
challenges. 

Bringing together St. Gallen alumni and mem-
bers of student associations active in the R&S 
space 
As part of the course on Managing Sustainable Develop-
ment on a local level, Prof. Thomas Dyllick uses collabora-
tories to work collectively and with relevant stakeholders 
on developing practical solutions for real sustainability 
challenges. In the spring 2018 course, the following three 
issues	 were	 dealt	 with:	 a)	 How	 can	 we	 get	 to	 a	 break
through for sustainable chocolate in Switzerland? b) Is the 
end consumer ready for circular economy models in 
 fashion? c) Responsibility and sustainability of the Uni-
versity of St. Gallen in the light of the UN SDGs. As a result 
of	 the	project	developed	on	 the	 third	 topic,	HSG	alumni	
could be convinced to start a new alumni chapter on 
 responsibility and sustainability which will bring together 
St. Gallen alumni and members of the university’s student 
associations that are active in the R&S space. This is the 
first	time	these	two	levels	are	linked	directly	in	an	alumni	
chapter.

HSG Alumni Sustainability Club

Master of Arts in Business Management (MUG) 

“I’ve chosen to study at the University 
of St. Gallen to learn how business  
can contribute positively to social  
challenges on one hand and on  
the other hand being economically 
successful in the meantime.” 

Andreas Bisig, Master’s student, MUG

https://www.unisg.ch/en/studium/master/strategyandinternationalmanagement
https://www.unisg.ch/en/studium/master/unternehmensfuehrung
https://hsgalumni.ch/de/chapters-clubs/uebersicht/?tx_hsgtalents_clubchapter%5Bclubchapterid%5D=dc219f2d-72bd-e811-b87f-2c768a4f0030&tx_hsgtalents_clubchapter%5Baction%5D=show&tx_hsgtalents_clubchapter%5Bcontroller%5D=ClubChapter&cHash=e38963f805ceb12f2273929643a16768&fbclid=IwAR3yIFZWoQN06bxAVUConDuuAx-G3FzJQANvMH9aSUn_tUm8LRNjGr3kHNE
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Master of Arts in International Affairs and 
Governance (MIA)      
Since its inception some 50 years ago, the Master of Arts in 
International	 Affairs	 and	 Governance	 (MIA)	 has	 remained	
true to its fundamental premise. If decision-makers are to 
deal with the challenges of our time in a truly responsible and 
sustainable way, their analysis and understanding must be 
comprehensive rather than narrow. As real-life problems are 
not concerned with academic delineations, our enduring 
mission is to produce broadly trained generalists with the 
ability to integrate political, legal, economic, and managerial 
perspectives. Seen in this light, the MIA’s entire curriculum is 
a	 wholehearted	 effort	 to	 ensure	 responsible	 leadership	 by	
broadening students’ cognitive and epistemic horizons. Man-
datory core courses, such as State and Economy and Global 
Governance,	address	 fundamental	questions	 in	 terms	of	 re
sponsibility. A wide spectrum of electives provides students 
with opportunities to dig deeper into issues that concern 
them most. In the realms of political science and political 
econo my, such options invariably include the sustainable 
governance of the modern welfare state, of climate change, 
energy, nuclear proliferation, migration, and development. In 
the context of practical projects, MIA students routinely inter-
act with practitioners from both private and public sectors to 
stay attuned to current ways of meeting responsibilities (and 
dilemmas) in real-life situations. For 2018, we are proud to 
report	 a	 genuine	 first	 in	 that	 one	 of	 the	 program’s	 career	
service events focused exclusively on the theme of sustaina-
bility and corporate social responsibility by bringing together 
current	students	and	international	affairs	graduates	who	work	

in	these		fields.	The	result	was	a	fruitful	(and	lively)	exchange.
Master of Arts in International Affairs and Governance (MIA) 

Master of Arts in Management, Organization 
Studies and Cultural Theory (MOK)      
The Master of Management, Organization Studies and Cultural  
Theory	(MOK)	is	the	first	truly	interdisciplinary	master’s	pro-
gram at the University of St. Gallen that consistently links ma-
nagement,	social,	and	cultural	sciences.	It	is	affiliated	with	the	
School	of	Management	and	the	School	of	Humanities	and	So-
cial	Sciences	and	aims	to	combine	different	perspectives	and	
mindsets.	The	program’s	interdisciplinary	nature	is		reflected	
in the student population and contributes to comprehensive 
and context-sensitive problem-solving capabilities  in case set-
tings and course discussions. The understanding of cultural 
interdependences in organizational and societal processes is 
another important aspect of the curriculum. This awareness 
of a wider context and social aspects forms the core of organi-
zational and managerial responsibility. The program focuses 
on relational management understanding, which is crucial to 
sustainably address today’s environmental and societal com-
plexity. Responsibility is also widely represented in the prac-
tice projects, with students working on actual  case challenges 
with several practice partners. Examples of such practice pro-
jects are designing a sustainable value chain for one of the 
biggest Swiss retailers and assessing organizational responsi-
bility in the technology industry. 
Master of Arts in Management, Organization Studies and Cultural 
Theory (MOK) 

https://www.unisg.ch/en/studium/master/internationalaffairsandgovernance
https://www.unisg.ch/en/studium/master/managementorganisationundkultur
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Showcasing R&S courses with a special format
At	HSG,	courses’	new	content	and	format	reflect	pedagogical	
innovations. In this regard, we would like to showcase inno-
vative	courses	and	formats	in	the	R&S	field.
 
Assessment level – Freshers‘ Week    
Each year, the Freshers’ Week welcomes all new students to 
the university and immediately engages them in challenging 
and topical issues. In 2017, about 1,500 new students worked 
in groups and focused on the topic of “Swiss retirement pro-
vision risks – campaign challenge.” In 2018, the students 
dealt with the interdisciplinary, challenging, and complex 
top ic of “Digitalisation – Switzerland in a time of change.” In 
this case, the students worked in groups as think tanks that 
look ahead at issues of digital change Switzerland is experi-
encing.	They	considered	areas	of	tension	in	the	specified	areas	
of life and determined concrete recommendations for action. 
The work on the case study was supplemented by keynote 
presentations, an expert panel discussion as well as back-
ground information, and was supported by the presenting 
partner,	Helvetia	Insurance.	
The Freshers’ Week Project Management Team 

Contextual studies  
HSG’s	educational	structure	is	based	on	three	pillars,	one	of	
which is contextual studies. Courses that address topics be-
yond	the	core	studies’	scope	encourage	reflection	and	promote 
cultural awareness. Contextual studies comprise most of the 
courses	in	the	R&S	field.	
Contextual Studies

Haniel seminars     
The	Haniel	seminars,	which	the	Haniel Foundation (Duisburg, 
Germany) supports, are part of contextual studies and are 
 organized around semester topics (e.g. migration in the fall of 
2017 and disruption in the spring of 2018). These  special 
	seminars	specifically	support	and	promote	personal	develop-
ment, and therefore help to realize this guiding principle of 
the University of St. Gallen. In 2013/14, the university’s 
	cooperation	with	the	Haniel	Foundation	was	prolonged	until	
2018	and	also	extended	with	a	new	format:	a	Haniel	Summer	
School.	The	University	of	St.	Gallen	(HSG)	and	the	Copenhagen 
Business	School	(CBS)	coorganize	these	block	seminars,	and	
they	also	coteach	and	costudy	(the	Haniel	Foundation	largely		
covers	 the	 travel	 and	 accommodation	 costs).	 The	 Haniel	
 Summer Schools (with 15 students from each university) pre-
sent topics such as “Performing organizing – new museums 

in the entrepreneurial city,” “The business of revolution,” and 
“What’s the problem? Whistleblowing and the management 
of	ethical	dilemmas.”	In	the	summer	of	2018,	the	Haniel	semi-
nars ended after 15 successful years, but the international 
	cooperation	has	been	prolonged	and	even	extended.	Begin-
ning	with	the	Haniel	Summer	School	in	the	summer	of	2019,	
we	(HSG,	CBS)	will	cooperate	with	three	to	four	other	Euro-
pean universities (among them Leuphana University Lüne-
burg in Germany and Ca’ Foscari University in Venice, Italy) 
to promote an integrative business education that has re-
cently been backed up by European research such as the 
“Routledge companion to reinventing management edu-
cation” (Steyaert et al., 2016) and “Transformative manage-
ment education” (Landfester/Metelmann, 2018). 

Integration seminars    
The	 major	 in	 business	 administration’s	 unique	 mandatory	
 integration seminar during the sixth semester has been an 
 important educational element for more than four decades. It 
develops students’ practical skills and fosters responsible 
 leadership. In small teams, students work on real-life cases in 
organizations and, in close interaction with practitioners, 
 develop practical solutions. Every year, some of the 30 group 
projects deal with R&S issues. In one course, students had to 
develop a marketing strategy for an ethically minded skincare 
brand that supports local farms, woodlands, and education 
programs in India. In another, students worked on the position-
ing and market development of a company that provides sus-
tainable solutions for the IT market. Projects have also been 
conducted in collaboration with social businesses and the 
Swiss Agency for Development and Cooperation. The project 
and topic selection varies from year to year and from one 
 faculty member to another.
Integration Seminars 

Teaching innovations
At	HSG,	teaching	methodologies	that	foster	personal	develop
ment, enhance critical thinking, and encourage students to 
develop civic responsibility are becoming increasingly impor-
tant. Several courses use innovative settings and target societal 
problems through practice-oriented teaching. Meaningful 
community	 service	and	 reflection	are	 integral	parts	of	 such	
courses. Next, we present some of the most important pro-
jects	that	use	teaching	techniques	that	go	beyond	traditional	
learning practices.

https://www.unisg.ch/en/studium/bachelor/assessmentjahr/startwoche/personenhinterderstartwoche
https://www.unisg.ch/en/studium/darumhsg/kontextstudium
https://www.haniel-stiftung.de/?lang=en
https://kmu.unisg.ch/de/lehre-an-der-hsg/integrationsseminare
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SIMagination challenge     
The SIMagination challenge course is a curricular pillar of the 
Master of Arts in Strategy and International Management 
(SIMHSG)	and	is	designed	to	enable	students	to	develop	key	
leadership	qualities,	competencies,	and	skills.	Students	initiate	
social	projects	around	the	globe,	first	by	carefully	identifying	 
and	analyzing	social	needs	and	then	by	developing	effective	
and lasting solutions to address these challenges. Diverse stu-
dent teams, comprising between four and twelve members, 
work together to further develop preceding SIM generations’ 
existing projects. The SIMagination challenge projects are 

 located outside the student teams’ native countries to increase  
their cultural learning. This collaborative course, which Omid 
Aschari developed, includes various events and expert work-
shops that enable students to blend individual and collective 
learning and development, and sharpen their strategic think-
ing,	 team	skills,	applied	global	 leadership	ethics,	and	effec-
tiveness. It is an innovative way forward in management 
education, as it addresses the key development needs of 
 responsible leaders in the 21st century. 
SIMagination Challenge  |  Overview of the current projects 

Interview with Omid Aschari, 
managing director of the SIM

What led to the SIMagination challenge?
The Master in Strategy and International Management (SIM) 
star ted in 2004. One of our initial ideas was to star t experiment-
ing with management education in a way that differs from tradi-
tional teaching. Another main aspect that I initiated soon there-
after was to set up a community to develop a collective learning 
culture that allows the free exchange of ideas and insights. In 
2008, it was time to connect this to a wider purpose and turn 
the inside-oriented learning into focusing on external needs. This 
was the bir th of the SIMagination challenge course, which com-
bines individual learning with serving humankind. The course for-
mat creates awareness for crucial needs, distills key questions of 
how to grow as a person and as a team, gives impulses, and 
triggers deep reflection.

How does this special course format address the issue 
of sustainability?
Sustainability means learning to be responsible for something, 
building leadership capacity, and having an impact to live up to 
this responsibility. The students must learn the extent of dire 
needs in the world. They have to expand their mindset and star t 
thinking like a global citizen. When the students eventually build 
their careers, it is crucial that they will be responsible leaders. 

A project proposal must already have a clear sustainable impact. 
The projects must also have a realistic future, and growth poten-
tial. For this reason, most of the projects are set up in close col-
laboration with local NGOs. Back in St. Gallen, the students re-
flect on their experiences and we’re working to transfer their 
learning outcomes into their future business context. 

Which SDG is achieved through the SIMagination 
challenge?
This unique learning approach contributes to SDG 4 (quality 
education). The students are exposed to a new cultural environ-
ment and have to develop their own business concept. This 
teaching approach differs completely from the usual library-
based content memorizing. In my opinion, learning can be experi-
mental; learning addresses the whole person and not only their 
intellect. All the other SDGs are indirectly impacted through this 
course.

Do you think the course has a lasting influence on the 
career choice of the students?
In the end, it always depends on the individuals. However, I think 
that a critical mass of the SIM is more self-reflective after this 
course. Some students end up in positions addressing sustainabil-
ity, for example in foundations or in consulting positions that spe-
cifically deal with sustainability issues. All participants have a 
chance to address and live up to the course topics with a higher 
awareness of its drivers and key success factors.

https://simaginationchallenge.com/
https://simaginationchallenge.com/current-projects/
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Re-imagining capitalism      
Imagine the possibility of reinventing global capitalism: 
Where would you start? What would you do to make it less 
vicious	and	oppressive?	How	would	you	make	it	more	con-
ducive	to	just	and	equal	societies?	These	and	other	questions	
were discussed at the inter-university seminar “Re-imagining 
capitalism”	organized	by	Thomas	Beschorner	of	the	University  
of	St.	Gallen	and	Ester	Barinaga	of	the	Copenhagen	Business	
School.	 The	 summer	 school	 took	 place	 in	 Berlin	 and	 com-
bined discussions on theoretical perspectives from various 
disciplines with more practical course elements. The course 
covered topics such as conscious capitalism, social entrepre-
neurship, community economies, and corporate social respon-
sibility. It included intensive discussions with practitioners 
from business, politics, and civil society.

Sustainable startups     
In the course “Sustainable startups,” students develop and 
execute ideas that make the world a bit better. One team 
	developed	the	startup	Still	Nice	–	Still	Good,	which	offers	the	
food that was not sold during the day at the Mensa in the 
evening to the hungry, thereby reducing food waste. Another 

project	is	BücherBörse,	where	new	students	can	buy	books	to	
reuse. Another team used the Tupperware party business 
 model to bring students and seniors together to “teach” seniors 
how to use smartphones. Students used real-life scenarios, 
like	buying	a	ticket	via	the	SBB	app	or	using	Google	Maps,	to	
explain to the seniors how to use smartphones for daily pur-
poses. These are just three examples of more than 12 ideas 
developed in the last two years. The course was structured 
around the Das Richtige gründen toolbox developed by   
Dr. Patrick Stähler, which “forces” students not to think about 
solutions too early, but to focus on customer insights instead.

Social business prototyping – from idea to 
project     
The focal point of this bachelor’s course is students’ ideas 
about	global	challenges	like	climate	change,	racism,	inequality,	 
or	the	financial	crisis,	as	well	as	these	ideas’	practical	and	susta-
inable	implementation.	However,	the	ideas	need	to	be	applied	
in practical projects. The course actively supports students to 
develop their own projects that provide sustainable solutions 
to social or ecological challenges. The course concept is based 
on the youth-driven social enterprise euforia and its experi-
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ences. Social entrepreneurship, leadership, and responsible 
management are approached from a practically engaged and 
interactive perspective. Students work with experts and 
	stakeholders	related	to	their	projects	to	come	up	with	a	fin
ished project which will be presented to and evaluated by a 
panel of judges at the end of the course. Students have evalu-
ated this form of interactive and engaged learning very 
 positively. 
euforia imp!act | euforiamedia 

Creativity and team dynamics     
The course “Creativity and team dynamics” by Prof. Dr. Chris 
Steyaert	 –	 offered	 in	 the	 master’s	 program	 Management,	
	Organization,	and	Culture	–	stimulates	a	critique	of	and	alter-
native perspectives on creativity as a social process and on its 
community	 and	 urban	 effects.	 While	 the	 critical	 reflection	
 invites students to demystify the overhyped treatment of 
creativity, the alternative perspectives are engrained in an 
in(ter)ventionist pedagogy that combines experiential and 
experimental	learning	formats.	This	includes	a	field	trip	to	a	
buzzing urban neighborhood where students explore a series 
of artistic startups and more established enterprises. An inde-
pendent dance choreographer who guides the students into a 
number of bodily group improvisations hosts another session.  
A local artist studio sensitizes the students about the possibil-
ities of experimentation through illustrating their own artistic  
projects. These creative stimulations allow students to leave 
their comfort zone and release their untapped creative poten-
tial in group projects that take up environmental issues, such 
as sustainable production or ethical consumption. In their 
	final	group	presentations,	students	may	not	use	PowerPoint,	
which pushes them towards more performative and imagina-
tive	formats.	By	connecting	with	the	worlds	of	artistic	inter-
vention, entrepreneurial networks and urban renovation, 
 students abandon their usual learning routines and try out 
new	ones,	which	can	make	them	more	reflexive	about	their	
responsibility when learning and the kind of world they en-
vision. 

Model WTO      
The University of St. Gallen’s two-semester Model WTO 
course prepares students for a simulation of a multilateral 
trade negotiation between WTO member governments. The 
subject of the negotiation changes every year. There is often at 
least one negotiating sub-group with a focus on sustainable 
development. The Model WTO brings together some 70 
highly  motivated students from all over the world. St. Gallen 
participants enjoy the privilege of acting as the chairs of the 

individual negotiating groups. The Model WTO is a full-time, 
week-long event with its preparatory phase in St. Gallen. The 
final	 phase	 is	 organized	 in	 Geneva,	 where	 students	 spend	
time	at	the	WTO	headquarters	and	at	the	missions	(embassies)		
of the relevant WTO members that the students represent in 
the simulation. In addition to interacting closely with each 
other, the participants receive lectures, coaching, and feed-
back	 from	WTO	Secretariat	experts,	WTO	member	officials,	
or other experts, including academics. One St. Gallen partici-
pant commented: “I have not learned as much in any other 
university course I‘ve taken so far. It gives practical insight on 
what one might expect in the real world. It is a great experi-
ence	and	offers	the	possibility	of	meeting	people	from	all	over	
the world.” 
Model WTO  |  Video about the Model WTO

CEMS Model UNFCCC     

“Learning for an exam is one thing – 
but leaving a professional impression 
on your peers on a complex issue, 
understanding the interests of a  
multitude of parties, finding common 
ground under time pressure, and  
experiencing frustration, joy and anger 
along the way lead to much deeper 
learning experiences.”

Prof. Dr. Rolf Wüstenhagen, CEMS Model UNFCCC co-founder  
& academic director at the University of St. Gallen

The	CEMS	Model	UNFCCC	 is	 a	 unique	 initiative	with	 the	
main objective of educating responsible future business 
 leaders. In 2018, 150 students attended the climate change 
course in parallel at nine leading European business schools. 
The course, which is embedded in the CEMS Master‘s Inter-
national Management Curriculum aims to expand know-
ledge	 in	 the	 fields	 of	 climate	 science,	 renewable	 energy	
 technology, politics, and economics. To amplify students’ 
learning experience, the semester-long course culminates in a 
two-day simulation of UN climate negotiations. During these 
two days, students take on the role of government, industry, 
and civil society, enabling them to improve their negotiation 
skills, to directly apply what they learned during the semester  

https://www.euforia.org/
https://www.youtube.com/user/euforiamedia
http://www.model-wto.org/
https://www.youtube.com/watch?v=yvM0WihMOoQ
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and to develop concrete solutions to combat climate change 
at	a	global	level.	The	learning	experience	goes	beyond	finding	
strategic	solutions	on	a	global	scale.	Reflection	on	individual	
behavior is a second critically important pillar of the course. 
One	 of	 the	 students’	 first	 tasks	 is	 the	 calculation	 of	 their	
	carbon	footprint.	As	flights	often	account	for	the	largest	share	
of students’ emissions, they are encouraged to consider less 
carbon intensive ways of traveling to the simulation. Since 
2018, Mercator Foundation Switzerland has supported CEMS 
Model UNFCCC students who choose a train ride over a low-
cost	flight.	

10th anniversary & call for action
Aiming to raising awareness of the importance of educating 
responsible business leaders on a broader scale, the 10th edition  
of the CEMS Model UNFCCC was accompanied by a social 
media campaign (#CEMSgoesgreen and #climatechange-
challenge) and initiated by a call for action against climate 
change	launched	by	the	CEMS	Student	Board	and	the	CEMS	
Alumni	Board.	While	 the	social	media	campaign	has	so	 far	
mobilized thousands of members of the CEMS community 
around the world, the call for action has been signed more 
than 400 times.
Model UNFCCC | Video about Model UNFCCC

“Now and into the future we will 
need brilliant, creative, and determined 
minds to be part of these UN  
processes – so I am delighted that so 
many talented, young people are part 
of the Model UNFCCC on shaping a 
post-Paris world. This will inspire them 
to engage in the crucial work of the 
UN on climate action on behalf of 
people everywhere.”

Patricia Espinosa, executive secretary of the UNFCCC

https://iwoe.unisg.ch/lehrstuhlmanagementee/lehre/model-unfccc.aspx
https://www.youtube.com/embed/gXGvLvaq0Tc?feature=player_embedded
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Development projects
Since 2013, several development projects have been launched, 
aimed at a holistic integration of R&S into HSG’s academic 
structure. The Institute of Business Education and Educational  
Management (IWP-HSG) has played a central role in this 
 direction by providing its resources and expertise for the 
 development of teaching methodologies and educational sys-
tems. Through its Competence Centre for Didactics in Higher 
Education, IWP-HSG offers faculty members consulting 
 services that allow them to adapt to ongoing teaching inno-
vations and to enhance their teaching performance with new 
didactic methodologies. The “Developing a Sustainability In-
tegrated Curriculum for the Bachelor’s in Business Adminis  - 
tration” is of particular importance.

A program for integrating responsibility 
and sustainability into the bachelor’s curriculum 

    
The project introduced responsibility and sustainability as a 
core topic into the curriculum of the major in business admin-
i stration at the University of St. Gallen, by far the largest study 
program on the bachelor’s level. Instead of implementing 
only a few courses, the project aimed to strengthen sustain-
ability throughout the mandatory curriculum. The project 
goals did not only include increasing the students’ know-
ledge base on the topic, but also developing their attitude 
 towards responsibility and sustainability (#PRME principle 1). 

 Values (#PRME principle 2) were the starting point for redesi-
gning the core courses of the bachelor’s program (#PRME 
principle 3). As part of the project, we collaborated with the 
professors and assessed the intervention from their perspective  
as well as from the students’ perspectives (#PRME principle 
6 – dialogue). We identified faculty motivation for sustainability  
as a crucial aspect for their systematic integration into the 
curriculum (Brahm & Kühner, in press). Based on motivational  
systems theory, we investigated the motivations through 
workshops and interviews with faculty members. From this, 
we learned about the motivators as well as the obstacles 
around integrating responsibility and sustainability into their 
courses. One important motivator was to find a basic agree-
ment on the meaning of responsibility and sustainability in 
the different disciplinary contexts (even within the over-
arching management context). When this meaning aligns 
with faculty goals, it provides a good basis for the curriculum 
development process. In the end, implementing responsibility  
and sustainability into a management curriculum needs the 
buy-in of the individual faculty members. 
Developing a Curriculum Integrating Sustainable Development 
into Management Education

https://www.alexandria.unisg.ch/id/project/226834
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Executive Education
According to HSG’s guiding principles for responsibility and sustainability (R&S), the demands of global respon-
sibility and sustainability form part of all our activities, including post-experience education, among others.
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Different	institutes	of	the	university	and	the	Executive	School	
of	Management,	Technology,	and	Law	offer	postexperience	
and executive education programs. Programs with a special 
focus	 on	 the	 R&S	 field	 include	 the	 Diploma	 Program	 in	
Sustain	able	Business,	 the	Certificate	Program	 in	Renewable	
Energy	Management,	and	the	Certificate	Program	in	Women	
Back	 to	Business.	The	MBA	and	 the	 international	executive	
MBA	programs	include	individual	R&S	courses.

Diploma in Sustainable Business    
The world is facing major disruptions and challenges – water 
and resource shortages, climate change, poverty and migration,  
human rights, digitalization – and the millennials are 
 demanding new solutions from business and society alike. 
The UN Sustainable Development Goals (SDGs) are reframing 
the sustainability debate and will guide our path  towards a 
good standard of living within our planetary boundaries. 
Business	will	 be	 a	 part	 of	 this	 fundamental	 transformation	
 towards more sustainability and needs to be repositioned to 

thrive	in	this	new	environment.	New	challenges	require	new	
competences and mindsets that will often be  co-created colla-
boratively	with	different	stakeholders.	

Since 2011, the Institute for Economy and the Environment at 
the	University	of	St.	Gallen	(IWÖHSG)	has	offered	an	inno-
vative one-year training program to prepare future leaders 
about	business	sustainability.	This	is	offered	jointly	with	the	
Business	 School	Lausanne	 and	 the	World	Business	Council	
for Sustainable Development. The program provides cross-
cultural	and	crosssectorial	practical	experiences,	and	a	unique 
setting for participants to develop the skills and competences 
required	 to	 lead	 the	 sustainability	 agenda	 in	 business	 and	
beyond. It regularly attracts participants from 10 to 15 nations 
and collaborates through real-life consulting projects with 
small national and big multinational organizations like 
Unilever, 	Nestlé,	 Lafarge	Holcim,	Die	Post	 or	 IKEA.	 It	was	
offered	for	the	8th	consecutive	year	in	2018.
Executive education in sustainable business 

Interview with Katrin Muff, Professor in Sustainability, 
Responsibility & Transformation at the Business School 
Lausanne and co-director of the Diploma in Sustainable 
Business

What is the aim of the Diploma in Sustainable
Business? 
The aim of the program is to equip participants with the desire 
to create a positive impact and with the competences, attitude, 
and experiences to become true change makers.

What aspects of the program are unique?
The program has a broad perspective, enabling students to 
learn about the global challenges, their meaning for society and 
their connection and impact on business, and vice versa. This 
broad perspective equips participants to become fluent in 
think ing about the connection between the big global challen-
ges and the role of business. We integrate a “knowing, doing, 
being” learning approach. The program is not only about know-
ledge transfer, but also about developing the necessary skills 
and an attitude shift in these future change makers. The stu-
dents work in small teams with real-life sustainability consulting 
projects in companies, which serve as a basis for the leading 
change track and applied skills development. Graduates cite the 
connection of the consulting projects and the leading change 
track as the element that makes this program so exceptional.

What is special about the cooperation between the 
Business School Lausanne (BSL) and IWÖ-HSG?
The program came about during the preparation for the Rio+20 
Conference. A number of business schools worked together to 
design the ideal sustainable business program. At that time, BSL 
led the design phase and IWÖ-HSG was involved as an expert. 
In the end, IWÖ-HSG and BSL – under the leadership of their 
two directors, Thomas Dyllick and myself – opted to jointly offer 
this Diploma  in Sustainable Business. The combination of the two 
institutions is complementary and unique: BSL is strong in crea-
ting an experimental learning space, whereas the University of 
St. Gallen is strong in providing the theoretical underpinning and 
conceptual knowledge.  

How does the Diploma in Sustainable Business 
contribute to the SDGs?
The program creates a bridge between the global challenges and 
the role for business. Prof. Dr. Thomas Dyllick’s “True Business Sus-
tainability” typology suggests an “outside-in” approach that invites 
business to consider business opportunities that arise from the 
grand challenges in the world. The program reinforces the idea that 
business can be a force for good by looking at sustain ability chal-
lenges from an opportunity rather than only a risk perspective. The 
program therefore educates change makers that are able to 
 pursue such an outside-in “True Business Sustainability” strategy. 
This mindset shift is fundamental in addressing and resolving the 
SDGs and in this regard, the Diploma in Sustainable Business is 
really a transformative program in support of the SDGs.

https://iwoe.unisg.ch/lehrstuhlnachhaltigkeitsmanagement/executive-education
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Renewable Energy Management (REM-HSG) 
  

The	main	goal	of	the	parttime	Certificate	of	Advanced	Studies	
in	Renewable	Energy	Management	(REMHSG)	is	to	enable	
tomorrow’s leaders to navigate through what the International 
Energy Agency (IEA) calls “an energy technology revolution.” 
REMHSG	consists	of	 three	oneweek	modules	 in	St.	Gallen	
and	Berlin.	Participants	enhance	their	skills	in	managing	the	
energy transition and capture growth opportunities in the 
 renewable energy markets. Faculty from the University of 
St. Gallen and thought leaders from academia, government 
and industry provide participants with competences for 
tomorrow’s energy markets today. 
REM-HSG

Women Back to Business     
This program is designed for women who want to re-enter 
the business world. It provides them with an executive 
 management education that enables them to re-enter the job 
market or to pursue a more challenging position. This is 
achieved	 through	 career	 coaching,	 skills	 training,	 reflection	
workshops and practical experience in a company, public or-
ganization or NGO. The participants develop the skills and 
competences	 required	 to	 lead	 projects	 and	work	 in	middle	
management positions. With the German program in its 11th 
year and the English program in its 3rd	year,	Women	Back	to	
Business	 (WBB)	 has	 supported	 around	 300	 wellqualified	
	women	on	 their	way	back	 to	 the	business	world.	The	WBB	

program	is	offered	by	the	Executive	School	of	Management,	
Technology, and Law together with Swiss and international 
companies.

The	recent	evaluation	of	the	WBB	program	provides	evidence	
of	its	effectiveness.	Three	quarters	of	all	program	graduates	
have successfully returned to the workforce or have attained 
a more challenging position. Sixty percent of these women 
achieved this goal within six months after completing the 
program.	Three	quarters	of	the	graduates	rated	the	program’s	
contribution to their successful career relaunch or career tran-
sition as “very high” or “rather high.”
Women Back to Business

Full-time and part-time MBA   
The	 University	 of	 St.Gallen’s	 MBA	 program	 continues	 to	
	experiment	with	ways	to	increase	the	MBA	interest	in	sustain
ability. After a popularity surge at the turn of the decade, the 
MBA	 interest	 in	 sustainabilityrelated	 business	matters	 has	
fallen.	Many	(not	all)	MBAs	remain	skeptical	about	corporate	
commitment to sustainability. Nevertheless, steps have been 
taken to keep these matters in the core and elective curri cu-
lum	of	the	MBA	program.	In	the	fulltime	corporate	strategy  
course,	there	is	a	section	on	purposedriven	firms,	a	framing	
and substantive approach to the matter that seems to run into 
less	 immediate	 MBA	 skepticism.	 MBAs	 are	 encouraged	 to	
	reflect	on	how	key	societal	 trends	 (such	as	greater	environ-
mental awareness among important population segments) 

https://www.renewable-energy-management.ch/?k_id=250
https://www.es.unisg.ch/en/programme/women-back-business-english
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create	demands	for	products	and	service	offerings	that	create	
less harm to the environment. Sometimes those demands arise 
directly from customer behavior, while at other times the 
 societal pressures result in regulatory changes that induce 
changes	in	the	demand	firms	face.	In	the	parttime	corporate	
strategy core course, a substantial section is devoted to 
sustain	ability.	 The	 program	 also	 offers	 the	 elective	 subjects	
Impact	 Investing	 and	The	Sustainable	Business	 Imperative.	
There	 are	 links	 to	 GreenBuzz,	 a	 network	 of	 professionals	
based	in	Zurich	that	are	passionate	about	sustainability	and	
business.	This	partnership	enables	our	MBAs	to	attend	their	
events and to network with sustainability experts in the 
 private sector.
University of St.Gallen MBA 

Executive MBA special focus: sustainability & 
corporate responsibility    
The	Executive	MBA	(EMBA)	programs	of	 the	University	of	
St.Gallen provide a solid foundation in general management, 
while focusing on personal development. The two English 
EMBA	programs	put	an	additional	emphasis	on	international	
business.	 The	 Executive	MBA	 programs	 strive	 to	 give	 stu-
dents	 the	knowledge	to	provide	better	value	for	 their	firms	
and to act sustainably to optimize the triple bottom line of 
people,	planet	and	profit.	The	EMBA	programs	 incorporate	
courses such as Innovating for Sustainability and Corporate 
Social Responsibility into the core and elective curriculum. 
Executive MBA HSG 

European values and critical thinking in the  
ISP-MBA     
The ISP (International Study Program) is an intensive pro-
gram for international exchange students from partner uni-
versities. It supports students’ awareness of Swiss and Euro-
pean culture and management practices. In addition to the 
core curriculum, the ISP integrates company visits and cultural 
excursions. Recent activities included a visit to the social 
entre	preneurshiporiented	 Impact	Hub	 in	Zurich,	 a	 tour	 of	
IKEA Switzerland with a focus on their sustainability activi-
ties	and	a	visit	 to	 the	United	Nations	Office	 in	Geneva.	An	
elective course provides an introduction to systems thinking 
and collaborative problem-solving. The ISP fosters manage-
ment skills and critical thinking for people who aspire to a 
career in international management. 
ISP-MBA
 

Disposal and Recycling Manager (Certificate of 
Advanced Studies)     
The aim of this executive course is to discuss relevant busi-
ness and regulatory issues with the participants to enable 
them to address new business challenges in the disposal and 
recycling	 markets	 adequately.	 The	 focus	 is	 on	 factbased	
knowledge transfer as well as on cooperative learning with or 
from each other. In addition to academia, experienced 
industry  insiders are among the speakers and leading profes-
sional associations are invited to present their views on cur-
rent	 topics	 in	 guest	 lectures.	 The	 15day	 program	 offers	 a	
broad introduction to technical, legal, management, market-
ing,	and	financial	issues	of	the	waste	and	recycling	industry	
and includes a practical project. The focus is on the continued 
education of people who are keen on building or expanding 
their	knowledge	in	the	field	of	circular	economy.	The	course	
is for the middle and upper levels of public and private com-
panies in the waste/recycling management and logistics 
 sector. Representatives from authorities and industry associa-
tions as well as career changers are also welcome.
Recycling manager

https://www.mba.unisg.ch/
https://emba.unisg.ch/
https://www.unisg.ch/en/studium/austauschprogramme/incominggueststudents/programme_isp-mba
https://www.es.unisg.ch/de/programme/cas-entsorgungs-recyclingmanager-hsg
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Student Engagement
According to HSG’s guiding principles for responsibility and sustainability (R&S), our education is aimed at forming 
entrepreneurial professionals whose actions are informed by social responsibility and sustainability for the benefi t 
of the economy and society. 



36 Responsibility & Sustainability @ HSG

Effective Altruism at HSG 
(EA@HSG)
The club is part of a worldwide commu-
nity that tries to make the world a better 
place	by	using	our	limited	resources	eff	ec
tively to improve the life of as many senti-
ent beings as possible.

Social Business Club
The	objective	of	the	Social	Business	Club	is	
not only to promote awareness of social 
entrepreneurship, but also to establish 
own projects to promote social business 
models.

IGNITE
IGNITE envisions a world in which com-
panies do not need to choose between so-
cial	 values	 and	 fi	nancial	 performance	 –	
both can and must be achieved.

sneep St. Gallen
The aim of sneep St. Gallen is to broaden 
students’ perspective through exciting dis-
cussions	about	ethical	questions.	

oikos St. Gallen
oikos is one of the leading international 
student organizations on the subject of 
sustainability management.

Student Impact
The goal of Student Impact is to promote 
sustainable business ideas and thereby 
embed sustainability more deeply into 
business practices. 

PIECES
PIECES is a social initiative dedicated to 
education in developing countries. 

Vegan Club
The Vegan Club creates a movement to-
wards a sustainable future by promoting 
the power of a plant-based lifestyle on 
campus and beyond. 

Pure Drops
The club aims to provide access to safe 
drinking water for those most in need.

Youth Engagement
The	goal	of	Youth	Engagement	 is	 to	 sup
port sustainable organizations (especially 
NPOs and NGOs) and help them grow. 

Ten student associations active in the R&S fi eld

https://nachhaltigkeit.unisg.ch/de/studentischesengagement/ea-at-hsg
https://www.socialbusinessclub.ch/
https://www.ignite-movement.com/
http://www.sneep.info/
https://www.oikos-stgallen.com/
https://www.studentimpact.ch/
https://www.thepieces.ch/
http://www.veganclub.ch/
http://www.puredrops.org/
https://www.youth-engagement.org/
https://nachhaltigkeit.unisg.ch/de/studentischesengagement/ea-at-hsg
https://www.socialbusinessclub.ch/
https://www.ignite-movement.com/
http://www.sneep.info/
https://www.oikos-stgallen.com/
https://www.studentimpact.ch/
https://www.thepieces.ch/
http://www.veganclub.ch/
http://www.puredrops.org/
https://www.youth-engagement.org/
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HSG	not	only	strongly	supports	student	engagement,	but	has	
been central to campus life for many generations. The uni-
versity is committed to encouraging student activities, for 
example by providing space and awarding ECTS credits for 
active engagements as well as creating a generally supportive 
environment	for	student	clubs	dedicated	to	the	field	of	R&S.	
Ten of the more than 100 student organizations are active in 
the	R&S	field.	In	2018,	HSG	established	a	dedicated	support	
platform	for	student	associations	in	the	R&S	field,	appreciating 
the	significant	engagement	of	students.	This	section	summarizes 
the	activities	of	student	associations	in	the	R&S	field	at	HSG.

Campus credits 
HSG	campus	credits	extracurricular	activities	have	a	long	
tradition at the University of St. Gallen. Student engage-
ment is stimulated through special campus credits that are 
awarded to students who make an extraordinary contribu-
tion	that	specifically	benefits	 the	university.	One	campus	
credit	is	the	equivalent	of	90	working	hours.	The	engage-
ment	 needed	 to	 acquire	 a	 campus	 credit	 is	 therefore	 far	
more	extensive	than	what	is	required	for	an	academic	credit, 
but these credits are an acknowledgement of students’ 
 extracurricular work. Campus credits encourage positive 
student	engagement	at	the	HSG,	and	specifically	the	sustain
ability	field	offers	a	variety	of	activities	through	which	stu-
dents can earn these credits.

oikos St. Gallen     
Founded	 by	 HSG	 students,	 oikos	 St.	Gallen	 has	 promoted	
sustainability	at	HSG	and	beyond	since	1987.	It	emerged	from	
the Student Committee for Environmental Economics (SCO), 
which was launched in 1972 and was founded by committed 

St. Gallen students in response to the alarming messages con-
veyed	 in	 the	 first	 report	 to	 the	Club	 of	 Rome,	 namely	 The	
 limits to growth. oikos has played an engaged and productive  
role at the university and beyond for more than three dec-
ades. It has been crucial in founding the Institute for Economy 
and	the	Environment	at	HSG	in	1992,	and	it	has	incubated	a	
significant	number	of	spinoffs	over	the	years	of	its	engage-
ment. Students who support oikos during their studies con-
tinue tend to do so after graduation by joining the oikos   
St. Gallen alumni network.

oikos currently has 118 active members and 600 members in 
its alumni network. In 2017/2018, oikos St. Gallen hosted 
nine	 specific	projects	and	attracted	more	 than	5,000	partici-
pants. The oikos St. Gallen projects include Social Entrepre-
neurship (the EVOLVE conference), the oikos conference, 
 oikos & Pizza, EcoMap, Un-Dress, Sustainable University, the 
Sustainability Thesis Award and Internship, Sustainable In-
vestment and Change on Campus. All oikos initiatives form 
part of one of four action streams: generating knowledge, 
creating action-learning experience, creating impact at the 
University of St. Gallen and encouraging and promoting sus-
tainability in businesses, research, and teaching. Three of the 
projects are presented below, while the other ones will be 
pres ented in the Events & Dialogue chapter.

oikos Sustainability Thesis Award and Internship 
   

The oikos Sustainability Thesis Award is presented annually 
for the best master’s thesis on sustainability-related topics at 
the	University	of	St.	Gallen.	The	award	of	CHF	3000,	presented 
to	the	winner	at	the	master’s	graduation	day,	is	the	only	HSG	
award	officially	granted	by	a	student	organization.	The	oikos	
Sustainability Thesis Award winners of the last two years 
were: 
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2017 Circular Economy Approaches for the Apparel In- 
   dustry (Lukas Fuchs)
2018  Entwicklung einer Verantwortungsmarke bei der  
   Swiss Football League – Möglichkeiten und Grenzen  
   (Selin Jost)

The	oikos	 team	subsequently	developed	 the	oikos	Sustain
ability Thesis Internship project, which allows students to 
apply for an internship at a partner company linked to the 
topic of their thesis. This initiative unites academia, business, 
and society in addressing sustainability challenges. The oppor-
tunity to do an internship with a reputed company motivates 
students	 to	 work	 on	 practically	 relevant	 research	 questions,	
and gives them better insight into real-life sustainability chal-
lenges	 in	 the	 corporate	 world.	 The	 first	 three	 collaborations	
started	 in	2016	and	 included	Alternative	Bank	Switzerland,	
Helvetas,	and	WECONNEX	AG.	In	2017,	an	online	job	plat-
form	was	created	where	students	can	find	internship	oppor-
tunities	in	the	field	of	sustainability.	

oikos & Pizza   
The	oikos	&	Pizza	project	offers	three	to	four	informal	events	
each semester. The invited speakers range from international 
companies	 like	 Blackrock	 to	 startups	 like	On	Running	 and	
give students insights on how they have a sustainable impact. 
The aim is to bring experts and students together to inspire 
them	and	offer	them	the	opportunity	to	build	a	network	with	
likeminded people. 

EcoMap   
EcoMap is a web-based platform that encourages sustainable 
and ethical consumption. It was developed by oikos St. Gallen, 
but	was	 spunoff	 in	 2017.	While	 the	 interest	 in	 sustainable	
products and services is increasing, there is limited information 
about	the	sustainability	profiles	and	performance	of	the	shops	
that sell these goods. EcoMap highlights the sustainable and 
ethical	 profile	 of	 shops	 and	 gives	 them	 a	 face	 on	 the	map,	
which connects stores and smart buyers. EcoMap St. Gallen 
was the beginning of the EcoMap Story. More cities have since 
been added and include locations in Switzerland, Germany, 
Austria and the Netherlands, with further plans for expansion. 
oikos

oikos International      
oikos International was founded in 1997 and grew out of oikos 
St. Gallen. It has grown steadily over the years and currently 
coordinates 50 oikos chapters across four continents. It is 
based	at	HSG,	but	is	run	by	an	international	executive	board.	
It has more than 1,000 members and organizes some 200 

 activities per year, such as the oikos FutureLab, oikos LEAP, 
and	 the	oikos	 Spring	Meeting.	Besides	developing	 a	global	
sustainability community, oikos hosts academic events such 
as	 the	 international	 Young	 Scholar	 Academies,	 the	 PhD	
 Fellowship Program, and oikos Case Competitions. Some 
 proj ects are explained below, while the remaining ones are 
explained  in the Events & Dialogue chapter.
 oikos LEAP is a leadership development program that was  
 launched in 2015 to foster responsible leaders in the oikos  
 International network, who empower their chapters and  
	 influence	change	towards	a	more	sustainable	world.	It	aims	 
	 to	 equip	participants	with	 insights,	 knowledge,	 and	 tools	 
 that embed sustainability in their decisions and actions. oikos  
	 LEAP	runs	three	tracks	–	Advanced,	Presidents,	and	Basic	 
	 –	which	 address	 different	 levels	 of	 expertise	 and	 respon	 
 sibility in the oikos International network. 

	In	2016	and	2017,	the	Young	Scholar	Finance	Academy	sup 
 ported more than 30 young scholars with research develop- 
 ment. A selected group of PhD students was invited to a  
	 threeday	retreat	at	Henley	Business	School	(UK)	and	at	the	 
	 University	 of	 Zurich	 (CH)	 to	 share	 their	 research	 among	 
	 themselves	 and	 benefit	 from	 discussions	 with	 three	 re 
	 nowned	scholars	in	the	field	of	sustainable	finance.	In	2017	 
 these experts	 were	 Prof.	 Timo	 Busch	 of	 the	 University	 of	 
	 Hamburg,	 Prof.	 Fabrizio	 Ferraro	 of	 the	 IESE	 Business	 
 School, and Prof. Sébastien Pouget of the Toulouse School  
 of Economics.

 The oikos PhD Fellowship Program was initiated in 2006 at  
 the University of St. Gallen to support outstanding interna- 
 tional PhD students who were doing dissertations on sustain- 
	 ability	in	economics,	management	or	finance,	and	to	provide  
 them with an opportunity to engage in oikos programs. oikos  
 PhD Fellows receive a 3-year grant to complete their PhD  
	 courses,	conduct	 their	research,	finalize	their	dissertations	 
	 and	take	the	lead	in	specific	oikos	initiatives.	About	70%	of	 
 their time is devoted to their studies and research, while  
 30% is allocated to oikos initiatives. The program is support- 
 ed by the Mercator Foundation Switzerland and the Uni- 
	 versities	 of	 St.	Gallen	 and	 Zurich.	 In	 2017	 and	 2018,	 two	 
 fellows were selected to work on: 
 	sustainable investments and CSR
		policy mechanisms to incentivize private investment in  
  low-carbon energy solutions.

 Launched in 2003, the oikos Cases Program supports the  
 development and use of cases on sustainability. The competi - 
 tion invites scholars from around the world to submit cases  

https://www.oikos-stgallen.com/
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 to one of three tracks on corporate sustainability (started in  
 2003), social entrepreneurship (started in 2009), and sustain - 
	 able	finance	(started	in	2013).	The	2018	winners	are:
		Corporate sustainability 
  1st prize: Eliminating modern slavery from supply  
  chains: Can Nestlé lead the way?
  Syeda Maseeha Qumer & Debapratim Purkayastha, ICFAI  
  Business School, Hyderabad, India
	 	 2nd	prize:	Volkswagen’s	emissions	scandal:	How	could	it	 
  happen?
  N. Craig Smith & Erin McCormick, INSEAD, France
  3rd prize: Candy crush? Aligning health, business, and  
  pleasure in the chocolate industry
	 	 Laura	Heely	&	Pierre	Chandon,	INSEAD,	France
		Social entrepreneurship
  1st prize: Jaipur rugs – empowering communities at the  
  bottom of the pyramid through social innovation
  Syeda Maseeha Qumer & Geeta Singh, ICFAI Business  
  School, Hyderabad, India
  2nd prize: Preserve: Growing a sustainable consumer  
  goods company
  Sinan Erzurumlu, Babson College, USA
		Sustainable finance
	 	 1st	prize:	Can	Barry	Callebaut	attract	sustainable	invest 
  ment with its ‘Forever Chocolate’ strategy?
  Debapratim Purkayastha, ICFAI Business School Hyderabad,  
  India; Trilochan Tripathy, XLRI, Jamshedpur, India; Benudhar  
  Sahu, ICFAI Business School, Hyderabad, India.
  2nd prize: Saudi Aramco
  Alok Kavthankar & Indu Perepu, ICFAI Business School  
  Hyderabad, India
	 	 3rd	prize:	Regulations	for	a	sustainable	finance	sector
  Gaya Branderhors, Harvard University, Extension School, USA
oikos International

Student Impact    

Student	Impact	started	as	oikos	Consulting,	but	was	spunoff	
in 2012 to become an independent student association. It is a 
nonprofit	student	consultancy	aimed	at	creating	social	and	
ecological	 benefits.	 The	 organization	 realizes	 its	 vision	 by	

consulting sustainable startups, SMEs, NGOs, and corporates 
on	 strategy,	 business	 and	 finance	 plans,	 or	 marketing	 and	
communication concepts. As such, the 50 members apply 
their theoretical knowledge to a sustainable cause, gain 
practical	experience	to	complement	their	studies,	profit	from	
an encompassing coaching program and gain awareness for 
sustainable	 entrepreneurship.	 The	 clients	 profit	 from	 high	
quality	projects	 driven	by	professionalism,	 innovation,	 and	
diversity: Cutting-edge approaches and out-of-the-box ideas 
emerge and grow due to the diverse consulting teams. Since 
2012, Student Impact has advised over 80 businesses with 
projects ranging from combatting youth unemployment in 
the	EU	to	innovative	energy	approaches.	It	received	the	HSG	
Impact Award in 2018 for co-developing and bringing to mar-
ket	the	first	electric	garbage	truck	in	Switzerland.
Student Impact 

Social Business Club     

The	goal	of	the	Social	Business	Club	is	not	only	to	raise	aware
ness about social entrepreneurship among students, but also 
to deliver projects that are valuable to the development of so-
cial	entrepreneurship.	The	Social	Business	Club	is	a	student	
association founded in 2013 by students of the University of 
St. Gallen to answer the growing interest in topics of sustain-
ability, new technologies and entrepreneurship, which create 
a	positive	social	impact.	The	Social	Business	Club	has	become	
a	unique	platform	for	students,	companies,	and	entrepreneurs	
looking for social innovation projects in emerging countries 
and Switzerland. The association is active on campus by pro-
viding workshops and community events, and on a larger 
scale by delivering student-driven projects that contribute to 
the development of social entrepreneurship, such as the 
Emerging Market Fellowship Program.

https://oikos-international.org/
https://www.studentimpact.ch/
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Emerging Market Fellowship Program (EMF)
The EMF program is a 10-day immersion program that 
familiar izes students with the world of social businesses. 
The impact of social businesses is growing, particularly in 
emerging	market	economies	such	as	Brazil,	 India,	or	Ar-
gentina, which are gaining importance in the global mar-
ket. In 2017, 20 students had the opportunity to take part in 
the	EMF	program	in	Argentina.	The	Social	Business	Club	
co-organized the EMF program with Prof. Urs Jäger, for-
mer faculty member at the University of St. Gallen, now at 
the INCAE University in Costa Rica, and the MINKA in-
stitute that helps develop local businesses in Argentina. 
The program included a theoretical part in San Salvador 
with intensive interactive lectures and guided visits to the 
businesses analyzed in class. Students had the chance to 
live	with	different	local	communities,	where		they learned 
to	understand	the	people’s	needs	in	order	to	find	feasible 
and innovative solutions. Thanks to the EMF, the students 
not only got a better understanding of what social business 
means in Argentina, but also got a real sense of the culture 
by building friendships, sharing meals, nights, and trips 
with the MINKA team. 

Social Business Club

Effective Altruism     

Effective	Altruism	(EA@HSG)	is	a	student	organization	that	
connects people who want to use available resources as 
	efficiently	as	possible	to	help	other	people.	This	means	using	
intelligence, rationality, and creativity to maximize one’s 
posi	tive	 impact	 on	 the	 world.	 Effective	 Altruism	 focuses	
strongly on poverty alleviation as well as on human and non- 
human	suffering.	EA@HSG	is	part	of	the	Effective	Altruism	
Foundation,	a	Berlinbased	organization	devoted	to	spreading 
the	word	about	effective	altruism.	Since	its	establishment	in	
2013,	 EA@HSG	 has	 organized	 numerous	 events	 and	 panel	
discussions	on	topics	such	as	charity	evaluation,	effective	do-
nations,	ethics	of	career	choice,	applied	rationality,	artificial	

intelligence, environmental sustainability, animal ethics, and 
international	 cooperation.	 In	 2017/2018,	 EA@HSG	 was	 re
sponsible for organizing several events at the University of  
St. Gallen, such as a talk on sustainable food and animal 
rights, and a workshop on ethical career choices. The organi-
zation also ran a “giving game” at the Sozial- und Umwelt-
forum Ostschweiz (SUFO), where participants had the op-
portunity to learn how to take evidence-based decisions on 
donating	money	 and	 to	 put	 their	 acquired	 knowledge	 into	
practice by deciding to which charity they wanted to donate 
money.
EA@HSG

PIECES    

PIECES is a student-run social initiative dedicated to educa-
tion in developing areas of the world. The initiative enables 
students to volunteer and teach English to children for three 
to six weeks during the winter or summer semester break. 
The aim is to raise awareness and promote responsibility 
among students in Switzerland. The organization started as a 
SIMagination project in 2009 and currently runs 13 projects in 
Asia, Africa, and South America, and continuously expands. 
With the eight board members, four advisory board mem-
bers, and 40 active members, they want to make the world a 
better place – piece by piece. 
PIECES

IGNITE    

IGNITE strives to create a more purpose-driven business 
world that meets the demands of current and future genera-
tions. Purpose-driven businesses are characterized by inspi-

https://www.socialbusinessclub.ch/
https://nachhaltigkeit.unisg.ch/de/studentischesengagement/ea-at-hsg
https://www.thepieces.ch/
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rational leadership and a strong company culture. These 
traits enable businesses to create lasting value for society, 
while	performing	well	financially.	Founded	in	2015,	it	is	grow
ing continuously and is extending its network of academic 
and corporate partners, both at the University of St. Gallen 
and internationally. To make its vision a reality, IGNITE func-
tions mainly in two formats – the IGNITE Conference, with 
the	 aim	 to	 inspire,	 and	 the	 IGNITE	 Club,	 which	 offers	
decentral ized workshops and informal gatherings with the 
aim to create a network and exchange. Internally, IGNITE 
strives to implement the insights on new organizational 
forms and leadership approaches from the researched pioneer 
businesses, leading to in-depth practical learning and a lot of 
fun besides the normal study routine.
IGNITE

sneep   

sneep	tackles	questions	related	to	ethics,	social	responsibility,	
and sustainability in economics. The St. Gallen group was 
founded	in	2013	and	offers	a	studentdriven	platform	for	dis-
cussions on current ethical issues. The goal is to allow interes-
ting discussions in order to enlarge one‘s own point of view 
and	to	work	on	new	topics.	In	ethical	questions,	there	is	no	
right or wrong – that is the invigorating aspect related to the 
club’s discussions. The members organize small-group dis-
cussions with guests, panel discussions and movie nights, 
and meet regularly for lunch to talk about relevant topics.
sneep
 
Vegan Club   

Change starts with every individual. The Vegan Club at the 
University of St. Gallen was established in 2018 and wants to 
empower people to take action and to live a life in harmony 
with the environment. Vegans, vegetarians, and meat-eaters 
are welcome to join the movement and discover how to 
 contribute to a sustainable future. The Vegan Club not only 
focuses on ecological aspects, but is also interested in the eco-
nomic side. With rapidly growing demands for vegan prod-
ucts worldwide, this sector bears great potential for inno-
vation. The Vegan Club wants to create awareness for this 
potential and therefore fosters ethical ways of doing business. 
Vegan Club

Youth Engagement    

The	goal	of	Youth	Engagement,	in	place	since	2018,	is	to	sup-
port sustainable organizations (especially NPOs and NGOs) 
and help them grow. Students have the opportunity to work 
in	their	field	of	study	while	contributing	to	shaping	our	com-
mon	 future.	 They	 gain	 their	 first	 professional	 experience	
while	 having	 a	 unique	 life	 experience.	 Youth	 Engagement	
currently works with HEKS and Tipiti, a major Swiss NGO 
that addresses global poverty issues and a regional NGO that 
works with children. A project with refugees in collaboration 
with the city of Oberuzwil (near St. Gallen) is planned. 
Youth Engagement
 
Pure Drops    

The club aims to provide access to safe drinking water for 
people who need it most. The members want to do this as 
	efficiently	and	effectively	as	possible	to	improve	their	health,	
education and disposable income.
Pure Drops

https://www.ignite-movement.com/
http://www.sneep.info/
http://www.veganclub.ch/
https://www.youth-engagement.org/
http://www.puredrops.org/
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Entrepreneurial Talents incubation program 
    

The Entrepreneurial Talents program is run twice a year by 
Startup@HSG. Every semester, eight students with an idea 
for an innovative project are selected. The aim is to develop 
entrepreneurial potential and reach market maturity within 
six months. Startup@HSG supports these projects with office 
space, startup capital, networking opportunities, and coach-
ing. In recent years, some of the startups founded at HSG 
have aimed to tackle social and ecological challenges:

 Wormup aims to ensure that bio-waste does not end up in  
 normal waste anymore, where valuable nutrients are de- 
 stroyed in the incineration plant or contribute to methane  
 gas formation in landfills.
 Essento produces different types of insect food.
 Sackstarch recycles the production waste of sun net curtains 
 into sports bags, duffel bags, gym bags, or cases.
 Sucloz aims to reinvent the image of sustainable clothing,  
 while changing the conditions of the fashion industry in  
 the long run.  
 Project Aqua offers micro-sharing solutions for consumer  
 products. The sharing mechanism occurs through a sticker  
 on the beverage a customer buys. The customer can either  
 leave the sticker on the bottle and donate 20 cents to a water  
 project in Mali, or remove it and pay the normal price. 
 Jivana Vitality has become the leading bottled water sup- 
 plier in Udaipur in India. Thanks to the excellent quality  
 and affordability of the water and the reliability of the  
 service,  access to drinking water for the local population  
 was highly improved.
Further Information
 
Support platform for student associations in the 
responsibility & sustainability field      
Student engagement has always been a strong pillar of the 
educational system at the University of St. Gallen. In recent 
years, particular student associations in the R&S field have 
been very active. They have attracted more students,  leading 
to more diversified student associations. Among its more 
than 100 student associations, there are around 10 in the R&S 
field. Like all student associations, they have their strengths 
and growth areas. They foster voluntary student engagement, 
they help develop practical management and leadership 
compet ences, and they strengthen the social cohe sion between 
students. However, they also have their weaknesses. There 
are overlapping projects and interests, communication is not 
optimal, and there is a high member fluctuation, which leads 
to a loss of expertise. They are clearly not as professional and 
effective as they could be. 

To improve on these deficiencies, the University of St. Gallen 
submitted a project to the national U Change program, which 
supports sustainability projects by students at Swiss univer-
sities to establish a central support platform for student asso-
ciations in the field of R&S. Four main goals were defined:
 1. Improvement of communication and coordination be- 
  tween the student associations.
 2. Strengthening the development of skills and personal- 
  ities through specialized coaching services (student asso- 
  ciations as practical learning labs).
 3. Support the development of effective contributions in  
  tackling responsibility & sustainability challenges, espe- 
  cially in a regional context.
 4. Ensure the continuity of the student associations and  
  student engagement through structural and procedural  
  measures.

The project was accepted by U Change and co-financed by 
this national program and the University of St. Gallen. Prof. 
Dr. Thomas Dyllick, University Delegate for Responsibility & 
Sustainability, heads the platform and since March 2018, 
 Helena Fierz, a former oikos project leader, has been in charge 
of the project. An initial analysis of the needs of the student 
associations has indicated that the highest priorities should 
be optimizing communication and coordination among the 
associations, and build skills. In a first step, the support plat-
form established a common communication channel and 
 organized get-togethers to strengthen community-building. 
A series of professional coaching workshops in the fields of 
team management, project management, and marketing were 
organized. They took place in the autumn semester of 2018. 
Further activities will be developed and defined according to 
the needs of the student associations and the learnings from 
the effectiveness of the platform’s activities. The support plat-
form for student associations in the R&S field serves as a uni-
versity-wide pilot project for the more than 100 student asso-
ciations at the university.
Association support

www.wormup.ch
www.essento.ch
www.sackstarch.ch
http://www.project-aqua.ch
https://www.jival.in
https://www.cfe.unisg.ch/for-start-ups/talents/
https://nachhaltigkeit.unisg.ch/en/association
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Campus
HSG’s guiding principles for responsibility and sustainability (R&S) call for implementing sustainable 
solutions in our infrastructure and throughout our operations. 
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The focus on our campus life covers sustainability issues in 
terms of infrastructure and operations, but also diversity, in-
clusion as well as human resource management issues. The 
group	sustainable	infrastructure	at	HSG,	contributes	actively	
to support a sustainable infrastructure on campus. The goal is 
to create and maintain a sustainable work and living space for 
about		8,000	students	and	3,100	staff	members.	

Energy savings and CO2  
The University of St. Gallen consumes a substantial amount 
of energy. In order to minimize the CO2	emissions,	the	HSG	
constantly takes measures to optimize its operations. In January 
2013,	the	HSG	started	the	CO2 Footprint Infrastructure: Meas-
urement and Optimization project to systematically monitor 
and reduce its carbon footprint. 

The project was launched after the student organization oikos 
had	presented	the	first	carbon	footprint	in	2010.	The	presiden-
cy of the university acknowledged the work and integrated 
carbon management into the infrastructure and building ser-
vices’ regular tasks. In December 2014, the project was suc-
cessfully completed, with the objectives even having been 
exceeded. Even if small corrections were necessary, the re-
quired	heating	level	was	constant	in	the	last	two	years.	

The results are shown in the table below: 

Since the completion of the project, a cantonal target agree-
ment has been implemented and now serves as a driving 
force	 and	 basis	 for	 further	 energy	 efficiency	measures.	 For	
example,	in	the	autumn	of	2015,	approximately	1,550	fluores-
cent	 tubes	 in	 the	 Bbuilding	 and	 the	 library	were	 replaced	
with LED globes. Last year, 1,398 LED lamps were installed 
on the campus, which led to an energy saving of 200,000 
kwh/a. Moreover, 15 days of engineering work (around 
15,000	CHF)	were	invested	to	optimize	the	building	equipment.	

Another energy-saving measure includes all the computers in 
the	PC	laboratories	having	been	configured	to	automatically	

switch to energy-saving mode after 15 minutes of non-use 
and	to	switch	off	at	22:00	–	an	easy	and	efficient	way	to	save	
energy.	These	energy	savings	are	particularly	significant,	as	
the number of students and the opening hours have increased.
Further information

Electricity purchase and production  
Going	beyond	energy	consumption,	the	HSG’s	purchasing	of	
electricity takes ecological criteria into consideration. All 
hydro	power	is	purchased	for	the	main	buildings	on	the	HSG	
campus. The St. Gallen ecoelectricity mix has been used in a 
minor part of the rental buildings for many years. This 
electric ity mix consists of 70% percent hydropower, 22% waste 
in cineration, 6% wind energy and 2% solar energy. It does not 
contain any nuclear energy. 

The idea of building a solar plant on the roof of the new 
teaching pavilion to produce electricity was realized with the 
support of a private leasing partner, the Swiss Photovoltaik 
GmbH.	 Swiss	 Photovoltaik	 took	 over	 the	 installation	 and	
operation	of	 the	plant,	which	was	costfree	 for	 the	HSG.	 In	
return,	the	HSG	and	the	owner	of	the	building,	the	canton	of	
St. Gallen, provided the roof free of charge. The produced 
electricity is fed into the grid. Its revenue from the sold electric  - 
ity	 allows	 Swiss	 Photovoltaik	 to	 refinance	 the	 construction	
and operation of the solar plant. 

The new building will serve as a temporary classroom facility 
until the planned campus expansion has been completed. 
Thereafter, the building will be removed and the solar plant 
will be deconstructed. Swiss Photovoltaik will be in charge of 
the deconstruction and ensure that the materials are reused in 
another facility. Until this point is reached, the solar plant will 
generate 55,000 kWh of electricity annually. An average 
household consumes between 4,000 kWh and 5,500 kWh of 
electricity, which means the solar plant generates electricity 
for 10 to 11 households. There is no other space on the exist-
ing campus to build a solar plant, partly due to monument 
protection.	However,	the	HSG	supports	the	idea	of	installing	
more solar plants in future and the use of solar power is 
includ ed in the new campus plans. 
Further information 

Water  
The University of St. Gallen aims to continually reduce the 
use of water to preserve this precious resource. Less water 
consumption leads to reduced energy use for water process-
ing and reduced costs for the university. The reduced water 
consumption is a continuous process. 

Energy saving and CO2 reductions in 2017, 
compared to 2013

Campus

Gas (for heating) Electricity Water 

-15% -14% -5%

Equals savings of:

Ca. 88,000 litres
of heating oil

505,000 kWh
800 t CO2

840,000 litres 
of water

https://nachhaltigkeit.unisg.ch/en/campus/energieco2
https://nachhaltigkeit.unisg.ch/en/campus/strom
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The measures implemented to conserve water are: 
	Flow	volume	reduction	and	the	use	of	flow	regulators.	
 Dismantling the pressure-booster station in the sports  
 gymnasium.  
 Lowering warm water temperatures, leading to less use of  
 cold water for mixing.  
 Warm water circulation changed to decentralized water  
 heating.  
 Time switcher for fountains.  
 Use of airblade dryers instead of paper towels in the toilets  
 (a saving of 20 tons of paper and indirect water-production  
 savings of 330,000 litres per year).
 Installation of waterless urinals on the campus.

Planned measures: 
 Installation of state of the art sanitary facilities when reno- 
 vating or constructing new building. 
Further information  

Recycling  
With about 8,000 students, thousands of executive program 
participants	and	more	than	3,100	faculty	members	and	staff,	
the	HSG	produces	a	significant	amount	of	waste	every	day.	
Consequently,	a	comprehensive	recycling	plan	is	in	use,	with	
waste sorted and then distributed to the university’s recycling 
partners. Despite the use of computers and iPads, paper is 
still	one	of	the	most	frequently	used	materials.	On	average,	50	
tons of paper (including cardboard) are used annually. Paper 

and cardboard are not only collected and distributed for recy-
cling,	but	also	separated	according	to	their	different	qualities,	
which	ensures	the	most	efficient	recycling	process.	There	are	
several boxes for paper collection across campus. Metal and 
polystyrene are also separated from the rest. Nespresso cap-
sules are separated and forwarded to the recycling operator. 
In May 2018, 50 new waste boxes were installed in the univer-
sity	buildings	where	students	and	staff	can	separate	and	recycle	
their waste, PET (polyethylene terephthalate) and aluminum.
Further information 

Nutrition  
Nutrition is an important factor for a sustainable and healthy 
university	campus.	Below	is	an	overview	of	the	HSG’s	efforts	
in this context: 
 Lifestyle	menu:	Based	on	an	initiative	by	the	student	organi 
 zation	 oikos	 and	 the	 Sports	Office	 in	December	 2013,	 the	 
 lifestyle menu was introduced at the university cafeteria.  
	 The	goal	is	to	reduce	the	environmental	impact	by	offering	 
 a seasonal and mostly vegetarian menu. The menus are  
 impressively varied and designed to ensure a balanced and  
 healthy diet. Since the launch of the initiative, the lifestyle  
 menu has been an important part of all menus sold. In 2016,  
 25.6% of all menus sold were lifestyle menus and in 2017  
	 the	share	remained	significant	at	24%.
	Healthy	ingredients:	Besides	the	specially	branded	lifestyle	 
 menu, the chefs focus on seasonal and fresh ingredients. A  
	 vegetarian	 buffet	 is	 offered	 every	 Tuesday	 and	 free	 tap	 

HSG a Blue University  
In	2016,	the	HSG	became	a	
Blue	University.	 This	 is	 a	
certificate that the inter-
national NGO The Coun-
cil of Canadians awards. 
Together with the univer-
sity, the city of St. Gallen 
and the St. Gallen schools 
of higher education – the 
University of Applied Sci-
ences and the University 

of	Teacher	Education	–	were	awarded	the	Blue	University	
label.	This	is	the	first	time	such	a	joint	certification	has	been	
achieved.	As	 part	 of	 its	 Blue	University	 commitment,	 the	
HSG	promotes	the	consumption	of	tap	water	as	well	as	the	
recognition of water as a public good. The aim of this initia-
tive is to increase awareness of access to water as a human 

right.	 Blue	 Universities	 strive	 towards	 more	 responsible	
handling of water in their structures and processes, but also in 
other	regions	and	countries.	Blue	Universities	inspire	consum
ers	in	their	area	to	drink	more	tap	water,	which	is	signi	ficantly	
better for the environment and also far cheaper than mineral 
water.	Nine	H2Oases	were	installed	at	highly	frequented	loca-
tions,	offering	students	convenient	opportunities	to	refill	their	
drinking	bottles.	 In	April	2018,	five	new	H2Oases	were	 ins-
talled,	bringing	the	University	of		St.	Gallen’s	total	H2Oases	to	
14.	New	students	received	a	reusable	squeasy	drinking	bottle	
during	 the	Fresher’s	Week	and	Kickoff	Days	 in	2016,	2017,	
and	 2018.	 Students	 received	 2,750	 squeasy	 bottles	 in	 2016,	
then 2,800 in 2017, and 2,500 in 2018, to sensitize them to drink 
tap	water.	In	September	2017,	the	HSG	shop	started	selling	the	
reusable	squeasy	drinking	bottles.
 
Further information

https://nachhaltigkeit.unisg.ch/en/campus/wasser
https://nachhaltigkeit.unisg.ch/en/campus/recycling
https://nachhaltigkeit.unisg.ch/en/campus/wasser
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	 water	 is	 always	 available.	 The	 cafeteria	 not	 only	 offers	 
 sandwiches as a healthy in-between snack all day long, but  
	 also	Birchermüesli	and	salads	to	go.	
 Swiss meat: The Genossenschaft Migros Ostschweiz runs  
	 the	HSG	cafeteria.	As	in	other	Migros	restaurants,	the	uni 
 versity cafeteria only sells Swiss beef, veal, pork, and  
 chicken meat. 
	UTZ	coffee:	The	cafeteria	only	offers	UTZcertified	coffee.	 
	 The	UTZ	certification	guarantees	cultivation	based	on	sus 
 tainability standards. This standard focuses on the training  
	 of	coffee	farmers	to	improve	their	working	conditions	and	 
 income. 
	Energy	efficiency:	The	cafeteria	employees	are	continuously	 
 trained to operate the cooking and presentation devices as  
	 energy	efficiently	as	possible.	
Further information 

Mobility  
The	University	of	St.	Gallen	is	located	on	Rosenberg	Hill	in	the	
middle of one of St. Gallen’s popular residential areas. In order 
to	prevent	 excessive	 traffic	 and	 to	 support	 the	use	 of	 public	
transport, the university established a strict parking regime 
long ago and supports the use of car sharing and e-bikes: 
 Mobility	 car	 sharing:	All	HSG	 employees	 receive	 a	 20%	 
 discount on their Mobility membership and travel expenses,  
 including their private use. The University of St. Gallen also  
 has its own Mobility location for two cars. 
 E-bikes: There are sockets for charging e-bike batteries at  
 the university bicycle stands and in the library building’s  
 bicycle cellar. The university also owns e-bikes that can be  
 used for business trips in the St. Gallen region.  
	Business	 trips:	University	employees	use	public	 transport	 
 where possible. Their full costs are refunded if they do not  
 own a public transport subscription. The administrative  
 management only refunds the costs of traveling by car if it  
 agreed to do so beforehand, if the destination cannot or is  
	 difficult	to	reach	by	public	transport	and	Mobility	car	sharing  
 is not available.  
	HSG	carpooling:	The	student	union	(SHSG)	of	the	University		 
 of St. Gallen and the student association oikos Sustainable  
 University (SU) have launched a platform for matching stu- 
 dents who want to share car trips. This makes it easier for  
	 them	to	find	codrivers/passengers,	save	fuel	costs	and	pro 
 tect the environment. It also allows them to get in touch  
	 with	other	HSG	students.		
Further information 

Diversity & inclusion  
In 2015, the presidency of the University of St. Gallen develop-
ed a diversity management strategy. This strategy was unani-
mously passed by both the Senate and the University Council 
and is supported throughout the university. It is the road map 
the university is currently following. 

The	 strategy	 identifies	 four	 major	 fields	 of	 action:	 gender	
mainstreaming, the integration of university members with 
special needs, the integration of university members from dif-
ferent cultural backgrounds worldwide, and the integration 
of	university	members	from	different	social	and	educational	
backgrounds.	 These	 fields	 have	 been	 prioritized	 for	 action	
 according to (a) the most pressing needs and (b) the available 
resources. 

In 2016, 25.6% of all 
menus sold were lifestyle menus 

and in 2017 the share remained 
significant at 24%.

https://nachhaltigkeit.unisg.ch/en/campus/ernaehrung
https://nachhaltigkeit.unisg.ch/en/campus/mobilitaet
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The current emphasis is on gender mainstreaming and special 
needs management, which are both handled by teams with 
two members each as well as administrative support. The 
third	field,	the	integration	of	international	faculty	members,	
is being embedded in the student and faculty services that the 
external	relations	team	offers.	The	fourth	area,	the	integration	
of	 members	 from	 different	 social	 and	 educational	 back-
grounds, is still under exploration as to the exact needs and 
possible	 strategic	 action	 fields	 within	 the	 university.	 The	
teams form an autonomous unit in the structure of the vice-
presidency for external relations. 

As planned, the diversity strategy was revised in 2017, after 
the	first	two	years.	In	the	process,	the	Senate	Committee	ap-
proved action plans for the university’s schools which devel-
oped measures to foster inclusion according to the respective 
schools’ individual needs. The Committee for Inclusion and 
Equality	will	 evaluate	 the	 results	of	 those	measures	during	
the	 fall	 term	of	2018,	 conduct	a	quality	survey	and	suggest	
further actions to be implemented in 2019.
 
Since business studies are strongly associated with male pre-
dominance, both in image and actual practice, a business 
school	 is	a	notoriously	difficult	working	milieu	for	women.	
Consequently,	activities	in	the	field	of	gender	mainstreaming	
are	 given	priority,	 though	 they	 are	 flanked	 by	measures	 to	
further	 the	 integration	 of	 international	 staff	 and	 faculty	 as	
well as university members with special needs. An internal 

study conducted by the Institute for Sociology recently show-
ed that the gender balance in the freshman year has improved 
significantly	over	the	last	years.	At	the	same	time,	counselling	
and services for university members with special needs have 
been broadened and systematized. The special needs team 
also ran a project for exploring improvements on both digital 
and the campus’s spatial accessibility which has been suc-
cessfully concluded. The measures decided on are to be im-
plemented over the next months. 
Further information

Human resource management   
According to the vision 2015, the presidency of the University 
of St. Gallen implemented a new strategic plan, Roadmap 
2025.	The	Human	Resource	Department	 aims	 to	build	 an	
attractive employer while prioritizing the following issues: 
leadership, working climate, health, work-family balance, 
communication and exchange between the university com-
munity	members,	the	issue	of	the	research	staff	members	and	
assistants as well as the workplace situation and ergonomics. 
A variety of measures have already been initiated and imple-
mented to address these points. Additionally, an extensive 
range	of	sports	is	offered	free	of	charge,	which	not	only	has	a	
wellness	management	impact	on	the	staff’s	health,	but	also	pro-
vides an opportunity to exchange ideas with others. Our intra-
mural	 educational	 courses	 do	 not	 only	 offer	 information	 on	
leadership and specialist competencies, but also on nutrition. 
Further information

http://ccdi-unisg.ch/de/
https://www.unisg.ch/en/universitaet/arbeitenanderhsg/humanresourcesservices
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Family-friendly 
working conditions

 Legal basis  Fair play at work 
 Fair play at home  Home office 

 Flexible working hours 
 Part-time work  Holidays 

 Illness  Accident 

Pregnancy/parenthood 
 Maternity leave 

 Paternity leave  Unpaid leave 
 Sabbatical  Adoption leave 

 Breastfeeding time equals working time 
 Child allowances  Birth allowances 
 Child’s illness  Family reunion 
 Protection against dismissal 

Compatibility of family and work at the University of St. Gallen 
The	University	of	St.	Gallen	focuses	on	a	familyfriendly	staffing	policy	and	promotes	the	compatibility	of	family	and	work.	
An appropriate environment, suitable frameworks as well as adapted infrastructure and information centers cater for motivation 
and	quality	of	life	at	HSG.	

Family-friendly 
study conditions 

 Absence possible during 
degree course  Part-time studies 
 Assessment year extension 

 Examinations and written work 
 Study funding 

Extension of 
temporary employment 

 Doctor’s degree 
 National Science Foundation 

 Post-doc 

Infrastructure 
for families  

 Breastfeeding rooms 
and diaper-changing tables 
 Child-friendly university 

restaurant 
 Lifts 

Childcare   
 Daycare centers 

 Familienplattform Ostschweiz 
 SOS-Kinderbetreuung

 Supervised holiday programs
 for children

Support and care 
of elderly relatives    
 Arrangements regarding 

working hours 
 Relief for supporting and 

caregiving relatives
Executive staff  

 Maternity substitute 
 Procedures before/after 

confinement 
 Return to work 

guaranteed 

Compatibility of 
family and work 
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Events and Dialogue 
The guiding principles for responsibility and sustainability encourage HSG to reach out to business and 
society to jointly explore and design effective approaches to meet R&S challenges. Interdisciplinary dialogue 
platforms and events that promote the discussion of relevant topics and the development of solutions are 
supported in many ways.
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oikos conference     
As the oldest and one of the largest oikos initiatives, the oikos 
conference takes place each fall at the St. Gallen campus. Key-
note	speeches,	workshops,	and	panel	discussions	offer	a	plat-
form for students to initiate a dialogue with academic and 
economic representatives about sustainable ideas and trends 
in the global and regional economy. The goal of the con-
ference is to raise awareness about the need for and potential 
of sustainable business in the present and future economic 
environment.

Topics of recent oikos conferences:
 2018: Sharing economy
 2017: Sustainable investment
 2016: Energy storage solutions of the future
 2015: The future of sustainable food labels
 2014: Supply chain sustainability
oikos conference

Un-Dress   
Un-Dress started in 2012 as an oikos project that is fully man-
aged by students. It is a young, dynamic platform, initiated 
with the goal to promote slow and circular fashion in today‘s 
consumer society. Un-Dress proves that fashion can be trendy 
and sustainable at the same time. The project comprises 
unique	events,	including	several	workshops,	a	popup	store	
and Switzerland‘s largest sustainable fashion show. At Un-
Dress, people share ideas, innovations, and thoughts on sus-
tainable fashion with designers, customers, fashion profes-
sionals, and industrials. There is a collaboration with Globus   
St. Gallen, the regional branch of a major Swiss shopping 
 center, where the products are sold during and after the event. 
On March 21, 2018, more than 400 visitors attended the 
	fashion	show,	held	for	the	first	time	at	OLMA	Messen,	a	major	
national trade fair organization in St. Gallen. Around 500 people  
visited	 the	 fashion	 show	 teaser	at	 the	FASHIONHOTEL	on	
March 16.
Un-Dress

EVOLVE    
EVOLVE is a social entrepreneurship conference organized 
by the social entrepreneurship team of oikos. The most recent 
conference took place on April 20 and 21, 2018. EVOLVE 
brought together students and social entrepreneurs to learn 
more about exciting opportunities in the social entrepreneur-
ship	field,	as	well	as	build	up	their	own	network	with	corpo-
rates, participants, and startups. During these two days, they 
hosted eight keynotes, three panels and nine workshops, 

complemented by a fair and startup pitches. EVOLVE attracted 
more than 150 participants from all over Switzerland, but also 
international keynote speakers all the way from San Francisco, 
London, and Israel. The topics ranged from the experience of 
starting	a	social	business	by	two	HSG	graduates	and	an	inter-
active panel on social entrepreneurship by a co-founder of the 
Impact	Hub	Zurich	to	the	use	of	block	chain	for	social	good.	
The event shed a more engaged light on business and sparked 
great interest among the university students. The event has 
great potential to grow on a larger scale and cover more  topics 
in upcoming years. 
EVOLVE Conference

oikos Sustainable University      
In	March	2017,	oikos	Sustainable	University	organized	ENRG@
HSG, a three-day event focusing on how to save energy in 
daily life. The highlight was a speech by Anton Gunzinger, a 
highly engaged and innovative entrepreneur and a professor 
at the Federal Institute of Technology who focuses on making 
alternative	 energies	 possible.	 In	 2018,	 WASTE@HSG	 was	
 organized in cooperation with the Swiss Sustainability Week. 
The main goal was to raise student awareness about the topic 
of waste. Students were informed about a sustainable lifestyle 
and	encouraged	to	change	their	behavior.	Besides	two	lectu-
res,	the	event	included	three	workshops.	The	first	one	was	by	
Tara	Welschinger,	owner	of	the	zero	waste	shop	FOIFI	in	Zurich,  
on how to make products to reduce our daily waste. There 
was	a	second	one	by	Zero	Waste	Switzerland	and	a	third	one	
by	 the	 startup	Zum	guten	Heinrich,	 a	 catering	 service	 that	
prepares dishes only with food waste, that organized a cook-
ing class with food waste. During the four-day event,  students 
could win prizes at an information desk – all of them helped 
to reduce waste (veggie bags, compostable toothbrushes, 
homemade soap, etc.). Another current project is the food 
blog	 –	 a	 collection	 of	 easy,	 healthy,	 and	 quick	 recipes	 for	
students. 	The	 food	blog	 is	 a	 foretaste	of	Food@HSG,	which	
will	 take	place	in	2019	to	complete	the	trilogy	of	the	@HSG	
events.
WASTE@HSG

oikos International     
Besides	 the	 activities	 presented	 in	 the	 student	 engagement	
chapter, oikos International organizes various student and 
public events, such as:
The	FutureLab	is	the	annual	flagship	event	of	oikos	Internati-
onal to gather the global oikos family of student members, 
alumni, advisors, faculty, and partners. The FutureLab is hos-
ted in St. Gallen and typically draws 150 participants from 30 

https://www.oikos-conference.com/?fbclid=IwAR1VZRRroqopyspujUd8Zlp6IlfpqPfWASpOLD5gglI5-m0GZN6XTEgp4bg
https://www.oikos-stgallen.com/un-dress
https://www.evolve-se.com/
https://www.oikos-stgallen.com/sustainable-university
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countries and 50 oikos chapters to advance initiatives that 
transform education and to reinforce the impact of the oikos 
community. In 2017, on the occasion of oikos’s 30th anniversary,  
the FutureLab was titled #ShapingTomorrowToday. In 2018, 
the theme of the FutureLab is #BuildingLastingChange, 
addressing the need for change in classrooms and in the 
broader  world.

Spring Meetings bring together various members of the oikos 
network and are hosted by different oikos chapters every 
year. In 2017, the Spring Meeting discussed the topic of 
sustain able consumption in Hamburg, Germany. In 2018, the 
topic explored at the ESADE Business School in Barcelona 
was sustainable tourism and mobility; and sustainable 
urbani zation will be addressed in Belgrade, Serbia, in 2019.
oikos International

IGNITE conference      
The IGNITE conference was fully organized by students on 
November 29 and 30, 2017 at the University of St. Gallen. 
With this event, the student organization IGNITE addresses 
the question of how to create a more meaningful business 
world. More than 120 students and faculty members, 
corporate  representatives, and other guests discussed various 
aspects  of purpose-driven business. Eleven speakers from all 
over Europe provided insights into their unique perspective 
on purpose-driven business and its implementation in their 
respective companies. The keynote speeches included topics 
such as “Lessons from the most progressive organizations in 
the world” by Corporate Rebels, who aims to make work 
more fun, “Achieving employee engagement and perfor-
mance through trust and happiness” by Tim Dorsett of Inno-
cent Drinks, a company that produces smoothies sustainably, 
and a panel discussion on the future of work. The conference 
was a huge success and will be held again on November 21 
and 22, 2018 at the University of St. Gallen. 
IGNITE Conference

Fun run   
In the spring of 2018, PIECES, a student organization that 
enables students to undertake volunteer work in developing 
countries, organized a PIECES fun run for the first time. The 
participants were invited to wear their most extravagant out-
fit and then run a route of 5 kilometers with exciting challenges 
and obstacles. The fastest runners and the funniest outfits re-
ceived prizes. The PIECES fun run is an opportunity to 
 engage in an uplifting and healthy workout while supporting 
a good cause. The small participation fee helps PIECES in its 
quest to improve education levels worldwide and to carry 
out volunteer projects on all continents.

Africa Summit      
The Africa Summit St. Gallen by AISEC, a student-run confer-
ence, aims to provide a forum for discussion and debate 
around the issues, challenges, and potential on the African 
continent. The second edition took place in November 2017, 
bringing together business leaders, entrepreneurs, and 
academics.  The theme was technology and innovation, and 
different approaches to harness their potential for sustainable 
development across different sectors. These included rene w-
able energy, health, education, and even aviation. The common  
thread was one of promoting solutions, which placed ethical 
and sustainable standards at the forefront, with students 
 encouraged to participate in Africa’s development in a res-
ponsible manner.
Africa Summit

SG for SDG – university idea battle for
sustainable  development    
How do initiatives run by students and recent graduates 
from and around St. Gallen contribute to the Sustainable 
Development Goals and their implementation? Aiming to 
answer this question, foraus, the Swiss think tank on for-
eign policy, teamed up with Youth Rep, the Swiss youth 
delegates to the UN, and organized an idea battle at the Uni-
versity of St. Gallen.  Providing a platform for innovative 
and fresh ideas, the goal of the event was to create a com-
petitive environment where student initiatives, startups, 
and organizations were given the opportunity to seek 
feedback from a high-level, interdisciplinary jury (Ambas-
sador Michael Gerber, Swiss Special Envoy for Global Sus-
tainable Development; Patricia Holm, Professor of Sustain-
able Development at the University of  Basel; Patricia Egli, 
Professor of International Law at the University of St. Gallen;  
and Geert van Dok, Political Coordinator at Helvetas). 
Twelve initiatives were each given five minutes for a pitch, 
explaining their core mission and arguing how this contrib-
utes to the implementation of one or multiple Sustainable 
Development Goals. After a joint vote by the jury and 57 
audience members, the winner was announced.  Ässbar, a 
startup against food waste, convinced with their presenta-
tion and the fact that their mission tackles various SDGs at 
the same time. This issue was also emphasized by chief 
juror Michael Gerber in his conclusion: „The 17 goals 
should not be viewed individually, because they are 
interrelated  and influence each other.” Gerber praised all 
12 initiatives, underlined that he and the jury were im-
pressed with the commitment they witnessed, and encour-
aged the participants to continue with their valuable engage-
ment for our planet. 

https://www.ignite-movement.com/conference-2018
http://www.africa-summit.ch/
https://oikos-international.org/
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St. Gallen Forum for Management of Renewable 
Energies/#REMForum  
The St. Gallen Forum for Management of Renewable Energies 
(#REMforum) is organized in May every year by the Good 
Energies Chair for Management of Renewable Energies. The 
conference,	which	first	took	place	in	2010,		attracts	150	to	200	
participants	every	year	and	offers	insights	into	managing	and	
financing	renewable	energies.	It	has	prov	en	to	be	a	key	event	
for a growing network of professionals in the energy sector. 
The forum, which is organized in coopera tion with a number 
of regional stakeholders, including the city and canton of   
St. Gallen and the regional energy agency, is a good example 
of how the University of St. Gallen combines research insights 
with public outreach and local  value added. Recent topics 
were: 

 2018: Disruptive decentralization – energy markets at a 
 crossroads
 2017: Investing in tomorrow’s energy markets, today
 2016: RE-invest 2016 
#REMForum 

Charitable Christmas market  
In early December, the Student Union invites everyone to the 
Christmas	market	 on	 the	 St.	Gallen	 campus.	Different	 local	
stores and student clubs are given the opportunity to sell 
their treats and products on the campus in order to collect 
money for a good cause. Evolving from the 2015 Sustainable 
Business	Models	course,	this	event	not	only	brings	Christmas	
spirit to the campus, but also gives visitors the opportunity to 
give back to society and our environment.

The Long Night of Careers  
The Long Night of Careers (LNoC) is a joint venture by 16 
Swiss universities. Similar to traditional career events, it fa-
cilitates dialogue between students and employers, but its 
informal	and	enjoyable	setting	is	unique.	Career	&	Corporate	
Services	 organizes	 the	 HSG	 LNoC	 and	 helps	 students	 to	
 develop an established and sustainable career, and corporates 
to grow their organization sustainably by uniting them with 
future talents.

The 2017/18 program included responsibility and sustainability- 
related formats such as a presentation by Daniel Frei, co-
founder and CEO of tibits, a hip vegetarian restaurant chain, 
and	a	presentation	of	different	entrepreneurial	 career	paths	
by	the	Impact	Hub	Zurich.	For	students	who	are	interested	in	
a	 career	 in	 international	 cooperation,	Yuka	Greiler,	 head	 of	
the Global Programme Climate Change and Environment at 

the	Ministry	of	Foreign	Affairs,	talked	about	career	opportu-
nities	in	this	field.
The Long Night of Careers

Public Lectures Program   
The	 Public	 Lectures	 Program,	which	 offers	 some	 40	 public	
lectures every semester, aims to be a traditional bridge to the 
city	and	region	of	St.	Gallen.	By	opening	its	classrooms	to	the	
broader community, the university provides the public with a 
platform to engage in direct dialogue with its professors and 
students. This program usually attracts around 4,000 people 
per	year	and	is	unique	for	the	breadth	of	its	lectures	among	
Swiss universities. Each semester, various lectures address 
topics	related	to	R&S,	such	as	Omid	Aschari’s	course	on	effec-
tive and responsible leadership, or Verena Rauen’s lecture on 
morality and corruption in the spring semester of 2017.
Public Lectures Program

Mountain Forest Project    

The University of St. Gallen supports the active involvement 
of	 its	 students	 and	 staff	 in	 social	 responsibility	 projects.	 In	
May 2014, the university started a cooperative program with 
the	Bergwaldprojekt	Stiftung,	an	NGO	that	is	actively	involved 
in	preserving	mountain	forests.	The	Bergwaldprojekt	Stiftung	
was founded in 1997 and is based in the canton of Graubünden. 
Its purpose is to promote the conservation, restoration, and 
protection of the forest and the cultural landscape in the 
mountain	area.	Cultivation	and	practical	work	are	required	to	
achieve the NGO’s goals as well as making the public aware 
of	the	forest’s	needs.	By	participating	in	the	group’s	educational	 
programs and projects in Swiss forests, the participants gain 
firsthand	experience	of	what	is	required	to	prevent	avalanches, 
floods	and	erosion,	and	protect	 forests	against	 these.	 It	 is	 a	
perfect opportunity to experience nature and its protection 
from	an	entirely	different	perspective.	Participation	is	free	of	
charge	–	 the	Swiss	Re	Foundation	and	the	Bergwaldprojekt	
cover the costs – and takes place in the mountain forest of the 
Taminatal.
Mountain Forest Project

https://www.remforum.ch/
https://www.lnoc.ch/
https://www.unisg.ch/en/universitaet/besucher/oeffentlichevorlesungen
https://bergwaldprojekt.ch/


53Responsibility & Sustainability @ HSG

Children’s University   
The	HSG	Children’s	University	aims	to	teach	primary	school	
children about issues relevant to children in society. The focus 
is	on	issues	drawn	from	HSG‘s	core	subjects	–	business,	eco-
nomics, and law. Children who attend all four events receive 
a	certificate	of	the	lecture	series.	In	the	fall	of	2018,	the	topics	
included the impact of our feelings, robotics, and the human 
brain.
Children’s University Program
 
Social Innovation Initiative (SINI)   
The Social Innovation Initiative consists of a group of profes-
sors and non-tenured faculty members who seek and study 
novel solutions to persistent social problems. SINI’s mission 
is to create and improve solutions to major societal challenges 
by promoting meaningful action. They try to achieve this by 
leveraging	the	scientific	knowledge,	practical	experience,	and	
creative capacity of members of the University of St. Gallen 
and colleagues from other universities. In the fall of 2018, a 
public lecture series on the topic of social innovation will be-
gin.	On	five	evenings,	professionals	in	this	field,	such	as	Lars	
Stein of Ashoka, an organization that fosters social entrepre-
neurship, or Volker Then, who leads the Center for Social In-
vestment	and	Innovation	at	the	University	of	Heidelberg,	will	
discuss aspects of the topic. 
Social Innovation Initiative

Women’s perspective on leadership and career 
growth  
The Executive School of Management, Technology, and Law 
offers	a	role	model	event	for	women	twice	a	year.	It	inspires	
women	 from	 different	 areas	 to	 share	 their	 experiences	 on	
their way to responsible leadership positions as well as their 
perspectives on leadership, diversity, and sustainability. 

St. Gallen Diversity & Inclusion Conference   
Since 2017, several institutes and centers of the University of 
St. Gallen have organized an annual joint conference on 
 diversity and inclusion. The target audience includes line 
 managers, human resources, and diversity & inclusion 
 experts. The program features joint panel discussions with 
researchers	 and	 practitioners,	 reflective	 panels,	 and	 inputs	
from	different	perspectives.		The	conference	gives	practition
ers	 the	 opportunity	 to	 discuss	 new	 findings	 from	 research	
conducted by the various institutes  and centers of the Univer-
sity of St. Gallen and to jointly contribute to the development 
of new projects with impact. 
St. Gallen Diversity & Inclusion Conference

Closer to Nature    
In 2017, Fabia Solenthaler developed the project Closer to 
Nature  in her bachelor’s thesis at the University of St. Gal-
len. The aim of the project is to improve the ecological and 
social impact of the Swiss Open tennis tournament in 
Gstaad.	Her	ideas	have	been	put	into	practice	at	the	2018	
Swiss	Open.	Six	specific	ideas	were	picked	up	and	helped	
to improve the sustainability performance of the event: an 
increase in the number of electric cars, a sophisticated re-
cycling	strategy,	an	offer	of	vegetarian	and	vegan	food	(on	
some days no meat at all was sold), reusable dinnerware, a 
village fountain to encourage visitors to drink tap water, 
and a clothes collection for caritas. Thanks to the project, 
the environmental performance of the tournament was 
substantially ameliorated. Solenthaler’s opinion: “There is 
always	potential	to	improve,	but	this	is	a	first	step	in	the	
right direction.”

https://www.unisg.ch/en/universitaet/besucher/kinderuni
https://www.sini-hsg.ch/
https://www.es.unisg.ch/de/programme/st-galler-diversity-inclusion-tagung
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SDG photographic exhibition   
From October 1 to 12, 2018 the Institute of Economy & the 
Environment presented a photographic exhibition about the 
Sustainable Development Goals (SDGs) in collaboration with 
the	DEZA	(Swiss	Development	and	Cooperation).	The	illustra
tion of the 17 SDGs by the young photographer Dario Lan-
franconi aimed to get visitors to think about contributions 
Switzerland and the university might make to achieve the 
SDGs. They also intended to remind people that global 
challen ges transcend national borders and that all state and 
private	 actors	 throughout	 the	 world	 affect	 each	 other.	
Moreover,  awareness about the SDGs and the engagement of 
the University of St. Gallen in this area was raised.

HSG Career Stories   
The	project	HSG	Career	Stories	was	launched	in	2017	by	the	
assistant of responsibility & sustainability of the university, 
Elisa Jaray, and her successor, Larissa Spescha, and is a series 
of	video	interviews	with	HSG	alumni	working	in	the	field	of	
sustainability.	 The	 aim	 is	 to	 show	 students	 different	 career	
paths	of	former	HSG	students	in	this	field,	from	startups	to	
big corporates. The interviewees explain why they have 
chosen		 a	 career	 in	 the	 sustainability	 field,	 what	 they	 have	
learned	at	HSG	and	what	it	needs	to	achieve	this	goal.	Seven	
interviews were produced with the following alumni: 
Johanna		Köb	(head	of	responsible	investment	at	Zurich	Insur
ance), Karin Imoberdorf (head of marketing at Ennos AG), 
Patrick	Scheurle	(CEO	of	BlueOrchard	Finance),	Michael	Tuil	
(cofounder	of	Direct	Coffee),	Niels	Rot	(cofounder	of	Impact	
Hub	Zürich	and	Stride),	Nico	Frey	(account	director	of	cor
porate relations at WWF Switzerland) and Peter Lutz (chief 
marketing	officer	at	SV	Group).	
Videos Career Stories

HSG responsibility & sustainability communi-
cation  
As one of Europe’s leading business universities, St. Gallen is 
committed to responsibility and sustainability (R&S) in busi-
ness and society. Communication is key to ensure that the 
students and the public in general are properly informed 
about	 the	 University	 of	 St.	 Gallen’s	 efforts	 in	 this	 respect.	
Consequently,	HSG	R&S	is	present	on	a	variety	of	channels,	
such	 as	 the	R&S	website,	 the	HSG	 intranet,	 and	 Facebook.	
HSG	R&S’s	presence	on	the	HSG	intranet	and	the	university	
website	helps	keep	HSG	employees	informed	about	its	R&S	
activities.	To	keep	 in	 touch	with	 the	 students,	 the	HSG	Re
sponsibility & Sustainability Facebook page informs them 
about upcoming events and initiatives in which they may be 
interested. The page’s follower base continues to grow.
R&S website | R&S at HSG | HSG intranet | R&S Facebook page

https://nachhaltigkeit.unisg.ch/
https://nachhaltigkeit.unisg.ch/
https://www.unisg.ch/en/universitaet/ueber-uns/portraet/nachhaltigkeit
https://adfs.unisg.ch/adfs/ls/?wa=wsignin1.0&wtrealm=https%3a%2f%2fwww.login.unisg.ch%2f&wctx=http%3a%2f%2fwww.intranet.unisg.ch%2flebenanderhsg%2fnachhaltigkeit&wct=2016-12-12T09%3a42%3a00Z
https://www.facebook.com/HSGResponsibilitySustainability/?fref=ts
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The SDGs at HSG 
The 17 UN Sustainable Development Goals (SDGs), with 169 targets, form the core of the 2030 Agenda. 
They include the economic, social, and ecological dimensions of sustainable development. By 2030, the SDGs 
have to be achieved by all UN member states, and every state has to play its part in fi nding solutions to the 
world’s urgent challenges. Switzerland has been actively engaged in the development and implementation of 
the goals, with non-governmental actors (academia, NGOs, business) being integrated in the process to also 
contribute to reaching the target. 

The University of St. Gallen has decided to use the SDGs for providing orientation to its engagement in the 
Responsibility & Sustainability (R&S) fi eld. The university selected seven SDGs as relevant impact areas for 
the sustainability strategy: Quality Education (SDG 4), Gender Equality (SDG 5), Responsible Consumption 
& Production (SDG 12), Affordable & Clean Energy, merged with Climate Action (SDGs 7 and 13), Peace, 
Justice & Strong Institutions (SDG 16) and Partnership for the Goals (SDG 17). The following part will high-
light the seven selected SDGs as well as the achievements and goals of the university. 
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HSG achievements
	Institutes:	Economy	&	the	Environment,	Business	Ethics,	 
 Leadership & Values in Society
 University delegate for responsibility and sustainability (R&S)
 Integrative assessment year for all students
	Integration	of	R&S	into	core	courses	of	the	BA	in	Business	 
 Administration
 Four out of 13 pre-experience MA programs integrate R&S  
 into their core courses
	More	than	100	elective	courses	are	offered	in	the	R&S	field	 
 (mainly in Contextual Studies)
 Two post-experience diploma programs (out of 10) are  
 fully dedicated to R&S
 Two post-experience masters programs (out of 8) integrate  
 elements of R&S into their curriculum
 Many active student organizations: oikos, oikos International, 
	 Student	Impact,	Social	Business	Club,	PIECES,	IGNITE, etc.

HSG achievements
	HSG	Centre	for	Energy	Innovation,	Governance	and	Invest 
 ment; part of the Swiss Centers of Competence in Energy  
	 Research,	including	five	HSG	institutes	and	industry	partners
 Competence Centre for Energy Management 
 Chair for Management of Renewable Energies
 CEMS Climate Change Role Play (masters course on  
 climate change and its implications for business, 
	 developed	at	HSG,	with	eight	leading	European	business	 
	 schools,	officially	supported	by	UNFCCC)
 CAS in Renewable Energy Management 
 St. Gallen Forum for Management of Renewable Energies  
 (9th in 2018)
 Energy and CO2 management as a regular part of campus  
 operations

HSG achievements
 Diversity strategy
	Department	of	Gender	and	Diversity:	18	courses	offered	 
 (Contextual Studies)
	Postexperience	Diploma	Program:	“Women	Back	to	Business”
	Board	school	with	women	network
 Research Centers: Diversity & Inclusion, Disability &  
 Integration, Organizational Psychology, Sociology  
	Office	for	Diversity	&	Inclusion:	advisory	services	for	 
	 equal	opportunities	and	special	needs
	Child	care	center	for	HSG	members
 Regular gender monitoring reports
	Gender	portal	on	HSG	website
	Percentage	of	women	graduating	from	HSG	is	slowly	increa 
 sing (one third), but still lower than at other universities in  
 Switzerland

HSG goals
 Integrate R&S into 
 all programs
	Define	fitting	learning	
 outcomes and pedagogies 
 Evaluate the integration 
 of R&S into program  
 descriptions and outcome  
 assessments as part of the  
 Assurance of Learning  
	 process	(AACSB)

HSG goals
 Decrease university’s carbon  
 footprint
 Create competence in  
 energy policy and climate  
 modeling
 Share knowledge and com- 
 petences internationally

HSG goals
 Improve “leaky pipeline”  
 among professors through  
 focus on female appoint- 
 ments
	Establish	HSG	as	a	re 
 cognized center for  
 research and knowledge  
 around women in  
 leadership positions

“Ensure inclusive and equitable 

quality education and promote life-

long learning opportunities for all.” 

(SDG 4)

“Achieve gender equality and 

empower all women and girls.” 

(SDG 5)

“Take urgent action to combat 

climate change and its impacts.” 

(SDG 7)

“Ensure access to affordable, 

reliable, sustainable and modern 

energy for all.” 

(SDG 13)
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HSG achievements
 Research centers: Institute for Economy and the Environ- 
 ment (true business sustainability, sustainable business  
 models) and Institute for Business Ethics (CSR, ethics)
 Courses on sustainable consumption and responsible business  
 model innovation
 Energy, water and waste management in HSG operations
 Lifestyle menu in HSG cafeteria
 Active student organizations: oikos (e.g. sustainability  
 weeks: energy, food, waste), Student Impact, Social  
 Business Club, etc.
 Startup incubator: Gartengold, essento, WormUp

HSG achievements
 International politics: Centre for Security Economics  
 and Technology, energy governance 
 International and European law: use of power, civil war,  
 constitutionalism, EU and Catalonia
 Competence Center for European and International Law:  
 e.g. international dispute resolution, executive master of  
 European and international business law
 Business and human rights: Institute for Business Ethics
 Smart Government Lab (e-government, participation,  
 empowerment) 
 International conferences (e.g. St. Gallen Symposium)

HSG achievements
 Partnerships: UN PRME, GSBN
 SIMagination: compulsory SIM project
 Collaboration with City of St. Gallen (e.g. St. Gallen Energy  
 Days)
 Student organizations: oikos International with more than  
 45 chapters around the world; PIECES, focusing on global  
 volunteering in education; Social Business Club; Emerging  
 market fellowships
 Startups supporting sustainable development in develop- 
 ing countries: Jivana Vitality, FairBuy

more information about the SDGs at HSG

HSG goals
 Mainstreaming research  
 in responsible consumption  
 and production 
 Establish teaching focus  
 in responsible consumption  
 and production
 Strengthen public  
 engagement in responsible  
 consumption and  
 production

HSG goals
 Contribute to a deeper  
 understanding of cultural  
 diversity and its links to  
 national/regional relations
 Contribute to international  
 understanding as a platform   
 for encounter and  
 exchange

HSG goals
 Integrate sustainability  
 into the international HSG  
 hubs (Singapore, Sao Paolo)
	Support internships for  
 engagement in the  
 developing world

“Ensure sustainable consumption 

and  production patterns.”

(SDG 12)

“Promote peaceful and inclusive 

societies for sustainable develop-

ment, provide access to justice for 

all and build effective, accountable 

and inclusive institutions at all 

levels.” 

(SDG 16)

“Strengthen the means of 

implementation and revitalize the 

global partnership for sustainable 

development.” 

(SDG 17)

https://nachhaltigkeit.unisg.ch/en/sdgs


This report was compiled and written by 
the team in the office of the University’s 
Delegate for Responsibiliy and Sustainability. 
 Information and datacollection involved a 
large number of people from across the 
University. 

Feedback on this report and suggestions 
 regarding our sustainability and respon
sibility activities are welcome. They can be 
provided to sustainability@unisg.ch.

Contact:
Prof. Dr. Thomas Dyllick
University Delegate for Responsibility 
and Sustainability

Larissa Spescha
Assistant Responsibility & Sustainability
University of St. Gallen, Switzerland

www.unisg.ch
www.nachhaltigkeit.unisg.ch
www.facebook.com/HSGUniStGallen
www.facebook.com/HSGResponsibility
Sustainability
www.twitter.com/HSGStGallen
www.youtube.com/HSGUniStGallen
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